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climbing 


The average weekly net sale of Woman’s 
Sunday Mirror in the period July to December 
1955 was 1,102,723. In 1956 the sales of 
Britain’s brightest woman’s paper continue 


their steady climb. 


AVERAGE NET SALE IN THE MONTH 
OF JANUARY WAS 


1,105,786 


SALES IN THE FIRST TWO WEEKS 
IN FEBRUARY WERE 


19125,162 
1,127, 950 (FEB. 12) 
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LOWDON PRINT 


TO AVaRT 


SHUT-DOWN: HOPES RISE AS PKTF BID 
DISKISSAL OF 45,000 WORKERS 


ALTHOUGH proving al printers resumed normal working on Monday, at the 
oeginning of the second week of the almost complete shut-down in London 
the resulting turmoil for periodical and general printing, and ultimate- 
ly advertising, worsened whils tne court of inquiry appointed to exam- 
ine tne situation continued its nearing. 

NATSOPA report this week that those print houses whicn 
reements with tne London Typographical Society have been approached for 
& wage increase for their mempers. These approaches, they say, have re<- 
sulted in the complete refusal by one firm, the acceptance by some, and 
discussions with otners. The firm wnich turned down their proposals is 
now threatened with a separate dispute. In addition, it is reported 
that when normal working is re= 
sumed, firms who have increased 
tne pay of NATSOPA members will 
pe approached by the LTS for a 


have signed ag- 


PRESS REVENUE RECORDS 


Two records for press advertise 
ing expenditure are revealed in the 
latest issue of Statistical Review, 
covering the last quarter of last 
year. The year's total was - 
£85,600,103, the highest ever re- 
corded in one year, and the last 
quarter's total of £24,079,632 was 
in itself a record for any single 
quarter. 

The figures are dealt with more 
fully elsewhere in this emergency 


THIS EMERGENCY EDITION of Adver- 
tiser's Weekly has been made ne- 
cessary by the print stoppage in 
the London area. We apologise to 
readers and advertisers for a 
state of affairs which is beyond 
our control. 


further increase, to make up the 
differential. 
When it was announced on Wednes- 


day that the PKETF would meet the 
LTS and the Correctors of the Press 
in a bid to save the jobs of 43,000 
other print workers under notice 
because there is no work for then, 
hopes rose of a resumption while 
the Court of Inquiry prepares its 
findings. 

Meamvhile the IPA reports 
concern" at the effects 
stoppage on advertisinge 
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of the 


COMPLETE LOCAL AUTHORITY COVERAGE 


PUBLIC SERVICE 


The official Journal of NALGO 
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Freds” cricket match for the National Advertising 
lent Society achieved a record grand total of £5,017 lés Sd ~ over 
more tnan in 1954. A cheque forthis amount was handed to the 
acting president of Peg at a lunch at the Fleet Stread 
organised the nade 1, On Thursday of last week. 
is deputising for & wd: Rovertson during the latter's 
descrived the total as “remarkable and wonderful". It 
— of what could be done by energy and enthusiasn. 
ert of the Fleet Street Column Club he shared in the 
the club must feel in its achievement. If such a sum could 
one cricket match, he jokingly wondered whetner he was 
in the ae per ousiness. 
J chairman, presented 


t, Lord lMackint 


scially for - Mir. Rooertson. 
r. liiine welcomed the guesi Wek ted the avsence of two well 
workers for tne cause ~ ii laugi ne remaining Fred of the 
Freds", who could not i use of the death of his brother Tod- 
mself a.great friend of lo u : j idy Roberts, one of the 
ket sellers, who was ill. 
he chairman then paid tribute to those 
Shi. Auid and Col. JeWeAe Steph ticket sellers 
Teddy Roberts; ne i Fish, auction who not only 
the cost of a voice" 


lour olocks 
and Watson Ltd. 

lr. Clarkson, who is also NA3S honorary secretary, thanked his commit: 
tee who had made his job so easye He paid a particular, and much chee- 
red, tricute to Ray Nash. 

Mir. Nasn stressed the generosity of helpers who had paid their own 
expenses on stamps, stationery and so on, in order that NABS should get 
all they collected. In addition to the two teams of cricketers and the 
third team of named helpers, there was a fourth team he wished to thank- 
the umpires, scorers, the young women who did so much running around at 
Hurlingham, and all the other volunteers without whom the event would 
not have succeedede 

Among those present, in addition to those already named, were: Ronald 
3rowne, chairman of KABS council, Glanvill Benn, described by Mr. Milne 
“as a very old soldier of NABS", Leon Goodman, donor of the cup to the 
winning team, George Dunbar, Jack Everett, Heel. Gibbons, liclsaac, 
Cmdre Robertson Macdonald, Sellar, Dudley Turner and S.ii- Vincent. 
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John Sime, programme; E. Dawson Salmon, incentives; George Clarkson, 
chairman, cricket committee; and ray Nash, organising secretary. 
The sum raised by the programme had also been helped by tne iree giit 
of paper py Bowaters and Spicers, oi printing vy Kemsiley liewspapers, oi 
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numorous arreumente 
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ADVERTTS — NG IN SWEDEN - WHERE 
HAVS FCUR MONTHS TRAINING 


og 


ver has a school for girl “ad + 
trained in telephone + igues and voice production for or 
is by teachers, tape canteens and handbooks, was describe: at 
ference by Harry Bjurstrom, whose talk was illustrated by film 
snowed delegates an 
of Dagens Nyheter 
BO 


h | & number of two-colour GUARDING AGAINST FRAUD 
averag mber of pages was 50, Because classified-advertise- 
i i er cent were advert- ments were so intimate in charac- 
ere wane about 14 to ter and so convenient and cheap, 
they presented the unscrupulous vith 
de, Sy ‘and 8 to 10 on Sundays unparalleled opportunities for 
estimated the rates were ab- fraud, Wede Leaper, general secre-- 
+ the same as for the Express tary of the Solus Outdoor Adverti- 
: $tar, Wolverhampton, although sing Association, and a barrister- 
& sale was about 500,000 again- ate-lew, told delegates. 
tithe English paper*s 200,000; Fortunately with three publishers 
this, he thought, was due to the orgamisations and the Advertising 
comparative cheapness of news- Association co-operating closely, 
print in Sweden. classifieds were becoming less and 
fast year Dagens Nyheter took less accessible to those who wished 
ovpr 500,000 advertisements - to rob readers. 
abput half the total of classi- Probably the greatest threat arose 
fipds - by phone. An average from tne possibility of defamation. 
“ak taker" could take BO to 90 It was always a good rule if making 
ads per day of seven effective a reference to a person, to obtain 
homrs e some documentary backing. The 
ifr. Bjurstrom said that he be- greatest caution should be exer- 
lipved that it was more important cised.before any sort of reference 
fqr a newspaper to advertise for wes made to a person that did not 


the.reading of classifieds than put him in a good light, said Mr. 

fgr.the selling of classified space. Leaper. 

MThe more interested~people are Without a written agreement by 

in reading classifieds, the more both parties, he did not recommend 
titey think of using them when they the acceptance of an advertisement 

need to advertises” he said. heat a person had ceased to be em- 
The services that should be pro- ployed by a certain firm or that 

vided to advertisers included he was no longer authorised to do 

copy=help, assistance on layout business or to receive money on 

and art for semi-display classi- behalf of the person lately employ- 

market information, and ing 

surveys of distribution and rea- Mr. Leaper also said that a pub- 

dership. Dagens Nyheter also is- lisher was not bound to accept an 


sued brochures on such subjects @s advert sement unless under contract 
“advice for the buyer of a house to do so 


~~ @ 
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As an example of the value of the classified advertising symbol o! 
tyr, Small", WT. er The Citizen, Gloucester, said that a local 
trader stopped a representative in the town, saying that he nad lost a 
personal posses s 


sione He wondered “if Mr. Small would find it for him’. 
Discussing + -he organisation of a new smalls" department, Mr. Shepnerd 
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Before the start of the chick-oreeding season, publicity letter, 

drawing attention to the proposed feature, was sens to & iaree 

of breeding stationse 
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One person in three Sunday Pictorial you reach more than 


134 million potential buyers — one 


reads the person in every three of the entire 


adult population of Britain. The 


Sunday Pictorial Sunday Pictorial is an inexpensive 


medium too. No national campaixn is 


complete without it. 
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LEON GOODMAN DISPLAYS LTD 


119-125 WHITFIELD STREET, LONDON, W.1 


The Display House that issues the “FACT REPORTS” 
Do you get them? If not, please ask—they’re free! 
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The magazine 
is the glamour girl of media 


For a mere man to wander through the thousands 
and thousands of beauty pages of the magazines 
would be madness of high order. Pictures, pictures 
. woman dishabille ; in her bath or at her looking- 
glass, surrounded by an alchemist’s assortment 
of flasks and flacons ... woman distnembered ; 


her eyes, her ears, her nose, her lips, her bosom, 
her hips, her legs, her toes. . . . 


And the million-mile thread of female jargon : 
Shine up your eyes ... be-gem your fingertips . . . 
trim yourself for Christmas . . . foster the shine of 
your halo ... dream of going native ... 


turn the clock back five years ... trim and firm hips ... 
tummy in and up ... how about your new face ? 
The printed pages of our magazine have made woman beautiful. Whom else has 
she to guide her, to cajole her, to command her to make that extra special best of herself? w 


What the newspapers can only touch upon ... what radio can say but not show ... 
what television will never have enough time for ... the magazine was born 


to do magnificently, and does. It is her mirror. 
The magazine, like beavty herself, is timeless. It is the favourite 
beauty-shop-in-print ... no waiting, no appointments needed, and 
~~ _ with fees any woman can smilingly afford. You may sell 
cosmetics and clothes and a hundred and 
one other things in any other atmosphere 


.. + but why in the world would any wise 
man want to... when he has the power 
and flexibility, the long life and economy 

of the magazine at hand ? * 
Last year Vogue's advertising beat all its 
own records ... its repulation as the country’s most 
glamorous shop-window has gone on growing and 
growing. It probably contains more selling magic per inch than 
any other magazine you can think of. 


The Condé Nast Publications Ltd. 37 Golden Square W1. 


and VO GUE, is the 


dlamour girl of magazines 


* Reprinted with kind permission from an advertisement of Faweett-Dearing Printing Co. Louisville, Kentucky. 
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NORWICH AGENCY CA&LESRATES 25 YEARS 


Despite the cold weather, more than 100 clients and suppliers of Wille 
smore and Tibbenham Lid., of Norwich, travelled long distances to attend 
the agency's 25th birthday cocktail party in the Music Room of the Asse: 
smbly House, Norwich, on Friday eveninge 

The guests were welcomed by the joint managing directors, W.E. Wills-~ 
aore and DeA. Tidbenham, and by Mrs. Katherine M. Cox and L.D. Martin 
3rown, directors. Also present were senior members of the agency and 
its associates, Tiodbenham Puolicity Lide, of London, and Eastern 
Advertising Asency, Chelmsford. 

A telegram of good wishes from the Daily Mail, “in its 60th year", was 
among the congratulations received, The billings.of the agency and its 
associates are now close on £500,000, it is believed. 

The Music Room was partly lit by candles, and food and drink was serv:- 
2d by girls in local 18th-century dresses. 


Counties 


C-C JOURNAL SOLD MINISTER=CONTRIBU' 

advertisers in th Jour- 
Tothill Press Lid. have bought nal of Commerce annual review of 

another monthly controlled circu- shipping, shipbd vilding, marine en- 

tation paper, household Equipment gineering, and civil aviation runs 

lewse The paper has a circulation to two 

of 14,000, and is distributed main- 


three=-column pages of small 


range Ol products 


ly to irommongers and similar re- and services are represente fre- 
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slectrical accessories and other 
3quipment used in the home. PROGRAMME ADS: A souvenir pro- 
gramme will be on sale during the 


*ACTORY VISITs A total of 75 mem- May Fair, which is to be held from 
ers so the Advertising Agency May 7 to 12. The Fair is organis- 
*roduction Association visited ed by the Shepherd Market Guild, 
silk-screen printers Walter Brian an association of shopkeepers 


wtde last week, and were conducted business and commercial 
cound the factory, After the tour, Advertisement rates are 260 a full 
swo American films showing the la- page and £30 a half page. Nation- 


sest techniques used in USA were al advertisers are to be canvassed. 
shown to the partye 
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- PEP (Political and Economic Pla je 
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Whrar ARE HER INTERESTS and preoccupations? 
Shopping, fashions, children, cookery, gardening, 
furnishing, building and architecture. . . . The list is 

endless,.for as a housewife and mother she must be 
a Jill-of-all-trades, and a mistress of most of them! 
That is why she looks to GOOD HOUSEKEEPING 
as her authority. Its fullness, its completeness, is an 
accurate reflection of all the many aspects 


of her way of life. 


Guaranteed 
advertisements 


Every advertisement in Good Housekeeping is guaranteed. 
Being well aware of the terms of the guarantee—which 
are clearly set out in each issue of the magazine—-women 
buy with confidence the goods they see advertised in 
Good Housekeeping. 

There are special advantages to advertisers in Good 
Housekeeping’s Reader Service postcards. The reader 
specifies one advertiser on each card, and cards are for- 
warded directly to the advertisers named. Each enquiry, 
therefore, indicates genuine interest in one specific pro- 
duct, as opposed to a general class of product. 

Over 60,000 cards were forwarded during 1955, and 
January 1956 brought the highest monthly total ever re- 
corded. In addition, many thousands more enquiries are 
received by The Good Housekeeping Institute. 


costs only £ 


290 per page 


OLIVE A. BIRD, Advertisement Manager, Good Housekeeping, 33 Ashley Place, London, s.w.1. Tel: victoria 6699 
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NID BLYTON, author and educationist, 

has saved countless mothers and 
fathers from racking their brains for 
bedtime stories. ‘Noddy’, one of her 
most celebrated characters, has even 
appeared on the stage, in his creator's 
own play, “ Noddy in Toyland’’. 
When not writing, editing or reading, 
Enid Blyton is probably gardening or 
playing golf. She lives at Beaconsfield 
in Buckinghamshire. 


My Daily Mail by ENID BLYTON 


“ NTO our house every day come many news- 

papers, for we are a family that likes to read 
not only the news, but all the differing opinions 
and comments on what is happening in the 


world today. We like to compare them and 
discuss them, and to arrive at balanced con- 
clusions if we possibly can. 

Now among our pile of papers is the Daily 
Mail, and I have been asked to say what in 
particular I like about it. First, I like it because 
it is a responsible paper, and has integrity and 
good judgment; it is not hysterical nor is it 
dictatorial, and it is not continually riding hobby- 
horses. Second, it treats its readers as sensible, 


decent people, asking for accurate news, intelligent 
comment, and fair criticism. As a writer for 
children I am especially glad to see that the Daily 
Mail recognises the importance of many juvenile 
problems of today, and gives them prominence at 
the right time. 

Perhaps the thing that impresses me most in 
the Daily Mail is the quality of the leading articles 
in the front page. Leading articles set the tone 
of any paper, and those in the Daily Mail are 
always sane, unbiased and well-informed, and are, 
besides, vigorously and lucidly written. In them 
we find the standards of this paper, and sense an 
integrity and responsibility very welcome to many 
of us today.” 
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Jeanne Heal and Bertha Jones eramine a model 
of a folding wheelbarrow—one of the million ‘‘Tips”’ 
entered for the competition 


The Man-with-the-Gong 
has had his 1,000,000th ‘‘Tip’’! 


A MILLION TIMES the monthly magazine-film ‘“Tips”’ 
has made an impression strong enough to prompt 
a man or woman to send in an entry for the 
competition. 

That is the chief characteristic of ‘“Tips’’— 
the strength of the impression created both by the 
ingenious ideas in the ‘‘editorial’’ and by the 
products in the ‘‘advertisements’’. In a “read -r- 
ship investigation’ on ‘““‘Tips’’ there can be no 
figure for Not seen, no figure for Glanced at, no 
igure for Read first paragraph. The only figure 
is Read all, 100°.,. For every advertisement. There 


lies the explanation of the consistent success 


of ‘Tips’ as a selling medium during the four 
years it has been in existence. 

Nor is ‘Tips’ the only production of the 
Man - with - the - Gong — symbolising The Rank 
Organisation—who applies his unrivalled 
experience and creative techniques to filmlets, 
two-minute films, and “Shop,” the newest 
idea in screen advertising. Any of these may 
be the answer to your own sales problem. 

All the Rank screen advertising activities 
for Great Britain and Overseas are centred in 
J. Arthur Rank Screen Services Limited, 11 Hill 
Street, London, W.1. (Grosvenor 6353) 
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CLASSIFIED ADVERTISEMENT MANAGER, DAILY HERALD, 
ACRE HOUSE, LONG ACRE, LONDON, W.C.2. 
Tel.: Temple Bar 1200 
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ISAS 1956 AD FILA FESTIVAL DATE. 


a 


International Screen havertising jervices' third International Adver- 
tising Film “estival will be held this year in the Palais Des Festival 
Cannes, from saturday September 15 to Tuesday September 18. 

“This announcenent is made so that producers and delegates shall have 
1dequate opportunity to make preliminary arrangements for attending the 
i'estival," says an ISAS statement. 

“Judging by numerous enquiries and the interest already expressed by 
prodicers in many cou intries, a record entry of advertising films and a 
larger number of delegates are assured for ti 956 Festival." 

Full details will be issued later by the Fe val director, Peter Tay 
lor, general secretary of ISAS. 


"NOW IS THE TIMS TO USE TELEVISION" - Derok J. Roe. 


“Comnercial television is growing fast, too fast to be left alone by 
those who will want to benefit from it. Now is the time to get to und- 
erstand it and to cain experience," Derek J. Roe, joint Managing Directo) 
of F. John oe Ltd. and Roe television Ltd., told members of the Manche 
ter branch of the Incorporated Sales Managers Association. 

He emphasised that the new medium underlined the opportunity of adver 
tising and marketing to work more closely together, and saidg “I do not 
attenpt to claim anything for TV at the expense of other tried and test 
ed media, for all forms of advertising have a comnon task and are a 
function of healthy coapetition based on sound economics. 

"As gales managers you are concerned with telling your story and show 
ing your products to the maximum number of potential buyers. Televisic 
is an ideal medium for this purpose, and for the majority of manufactur 
ers selling to the mass murket. 

"Por this reason I have tremendous faith in tho future of TV as an ad 
vertising and marketing medium, just as faith in newspapers, magazines, 
posters and other forms of advertising continues to ve proved by result 

"Results are not always immediate. There is: TV than the oper 
ing of a new station and the rush to be first on the air; there is more 
than astute time-buying and production, and more than recording the num 
ber of actual viewers. 

"There is the long term view; persistence is the basis of successful 
selling. Une should start as one can affegd to start, and go on as one 
can afford to go on. Grow with the medium and with the market, as size 
and confidence begins to pull results." 


SALES UP: ABC figure for Parents GARDEN BROCHURE: To publicise the 
Family Holiday Guide for 1955, its possibilities of gardens for fac- 
first year of public sale, is tories and similar commercial buil 
13,595. Lewis Publications Ltd. ings, the Horticultural Trades Ass 
gay that over 20,000 copies of the ciation is issuing @ brochure, 

1956 Guide have already been solid. "What Can Be Done By Industrial 
Sardens"” to every nursery and seed 
trade member of the association. 
The Institute of Landscape Archi- 
tects is co-operatinge 


TEXTILS SURVEY: The Pimes Weekly 
Review of March 15, will include a 
Survey of textiles. 
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1955's £85 MILLION ON PRESS ADVERTISING 
IS AN ALL-TIME RsCOKD 


, Total press advertising expenditure for 1955 reached the all-time re- 
cord figure of £85,600,103 - 18.19 per cent above the 1954 record total, 
reveals the latest issue of the Statistical Review of Press Advertising, 
published by the Legion Publishing Co. Ltd. 
1954*s total was £71,988,511. 
All types of media registered a rise, as this table shows: 
1954 Rise% 
London Mngs. £18,092,759 £21,545,219 4: 17.96 
London Evgs. 4,879,122 5,654,400 + 15.89 
Net. Sundays 7,270,452 8,969,925 25.58 
Prov. Dailies. 11,034,724 12,469,665 
Prove & Sub. Weeklies 3,678,547 4,352,775 
Magazines 22,549,304 27,418,359 
Technical 2,220,761 2,701,927 
Trade 2,262,842 2,689,837 
Total 
Expenditure for the fourth quarter of 1955 was 16.99 per cent greater 
than in the corresponding quarter of 1954. Following is the total re- 


corded expenditure for each month of the past quarter with figures for 
1954s 


+ 


1954 1955 
October £7,295,162 £8,894,470 4 24592 
November £6,759.035 £8,555,6735 23.33 
December £6,181,066 £6,849,489 + 10.81 
£20,259,261 £24,070,b90 * 16.99 
Owing to the printing dispute, the latest issue of Statistical Review 
is in the form of a duplicated interim reporte It is not yet possible 
to say when the January issue will leave the press. 


NABS MIDNIGHT MATINEE 


More than £6,000 worth of advertising has already been booked for the 
prorramme of the Midnight Matinee on behalf of NABS, and more is on the 
way, says Max Aitken, chairman of Beaverbrook Newspapers and deputy pre- 
sident of NABS. 

There will be a bill of top variety stars for the Matinee, which is to 
be held at the Palladium on Thursday, April 26. Mr. Aitken is anxious 
to make this year's NABS Appeal an all-time record. 


ILM PROGRESS: Gerard Holdsworth, OFF TO LEIPZIG: A small compact 
managing director of J. Arthur Rank exhibition of Kelvin Hughes' elec- 
Screen Services, appeared in an tronic equipment, housed in a pub- 
18-minute colour film illustrat- licity van, was flown to the Con- 
ing a talk on "Propress in Screen tinent by charter plane before 
Advertising" that he gave at the starting a road journey that took 
first Circuits Managerent Associa- it through four countries to the 


tion Convention, held at the Lei- Leipzig Trade Fair. Charles Oliver 
cester Square Theatre last week. was in charge of the project. 
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ADVERTISE" 'S 


APPOLNTHENTS VACANT 


ARTIST REQUIRED for appointment 
within large organisation, to be 
responsible for carrying out Black 
and “Thite finished Drawings for 
reproduction of new packaging de- 
Signs. First class lettering ani 
experience essential. Five day week 
and pleasant working conditions. 
BoxS060 AdeNeekly 130 Fleet St.EC4 


SSIGNSR with thorough knowk dge 
and experience of packaging and 
typography required to work as 
Assistant to Chief designer. Plea- 
sant working conditionse Apply 
30x3114 Ad.Yeekly 180 FleetSt.EC4 


OLD ESTASLISIIED COMPANY of floor- 
covering manufacturers have vacancy 
for manager of their Sales Promo- 
tions Section in London. Applicants 
must have experience in preparation 
and organisation of sales aids and 
in display and advertising material; 
sound knowledge of the vrinting 
trade is essential. Position offers 
scope to able ami energetic man; 
contributory pension fund. Write 
stating age, experience to 
Boxl27 c/o Walter Judd Ltd., 47 
Greshan Street, London E-C.2. 


OPPORTUNITY ARISES for Accountant/ 
Secretary to acquire 20 per cent 
interest in established display & 
exhibition company. Applicant should salary required. Box {-56 Willings, 


be fully conversant with office 
management-costing and general 
correspondance on executive level. 
Directorship avai lable immediately 
to right person, investment 


ASSISTANT to House Journal Uditor 
and Press Officer re-vired. "xper- 
ience in this field, or other 
journalistic work, essential. Able 
to interview, write features and 
work on own initiative. Some knowe 
ledze of print production an asset. 
Tritten applications, with details 
of experience, age and salary rea. 
Personnel Manager, Pressed Steel 
Company Limited, Cowley Oxford. 


KENDAL MILNE & CO., Deansgate, 
chester 3, require m experienced 
general assistant for their Adver- 
tising Department. Must have know- 
ledge of Press and Catalogue pro- 
duction and some copywriting exper- 
ience. Applications by letter 
stating age, experience, etc. to 
the Staff Controller. 


PUBLICITY DEPARTMENT of a London 
publisher recvire an assistant. 
Previous experience in sales promo- 
tion for technical publications 
desirable. Knowle’re of offset lith 
printing would be an advantage. Mai 
qualification enthusiasm “rite 
stating age and salary recuired to 
Box3159 Ad. eekly 180 FleetSt. EC4 
OUTDOOR ADVERTISING Senior Clerk 
required by Leading London Agency. 
Write stating age, experience & 


362 Grays Inn Road, W.C.1. 
ARTIST = All rounder, either sex 


reqd. by busy Advertising Agency. 
Visuals, lettering, still life. 


£2000, principals only. Please write Vide variety of work. Write fully, 


in first instant to Managing Direc- 


including salary required. 


tor Box3096 Ad.Yeekly180 FleetSt.EC4 80x3158 Ad."eekly 180 Fleet St.BC4 


ARTIST for general lettering etc. 
rea) ired - excellent prospects for 
advancement and experience. Are 2l- 


COMMERCIAL STUDIOS in S.W. London 
require artist for engineering work 
“rite stating salary required and 


30. 5 day week. Phone Studio Manager experience to 


FLEet Street 4588 for appointment. 


Box3154 Ad.Veekly 180 Fleet St.BC4 
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March 9, 1955 
ANT. 


ADVERTISEMENT REPRESENTATIVE 
ith some experience of space sell- 
ing on Newspapers required to obtain 


evening newspaper Display AdvertisimeWEEK WITH APPROPRIATE PAYMENT FOR 


rom local Stores and retailers - 
ble to suggest lay-outs and ideas 
with experience also on special 
features; a man of initiative accus- 
tomed to competitive selling reqd. 
Write in first instance to: 
Advertisement Marager, EVENING 
EXPRESS, 55, Victoria Street, 
Liverpool, giving fvll details of 
mews paper experience and statirzig 


Major international Company require 
DESIGNER to take leading part in 
their extensive modern packaging 


4 Billingham Div., Billingham, 


JUNIOR REPORTER 
ATTRACTIVE SALARY, PENSION FUND, 
PROFIT SHARING SCHEME & 39 HOUR 


OVERTIME. The vacancy occurs on 
the editorial staff of 'The Billin- 
gham Post'(circulation 10,500) the 
works newspaper of the Billingham 
Division of Imperial Chemical Ind- 
ustries Ltd. Candidates should ok 
a good shorthand note preferably 
have some experience in sport 
writing. Write for application ~ 
form to the Staff Manager, IMPERIAL 
CHEMICAL INDUSTRIES LIMITED, 


Co. Durham quoting ref. Y.2. 


work. Original conceptions allied ta 
practical knowledge of packaging 
problems over a wide range of prod- 
uets essential. Salary £900 p.a. 
Further increases dependent upon 
capabilities. 

Apply Box 3163. 

Ad. Weekly 180 Fleet Street EC 4 


SELLS 


TWO ARTISTS REQUIRED 
a) Retouching Artist able to eal 


work of high stmdard. 
b) Good All Rounder with experienc 
of visualising, lettering and 
finished art work, knowledge of 
typography an advantage. 


SMH ADVERTISING SERVICES LIMITED 
2, Doughty Street, W.C.1l. 
CHA. 3901/2. 


require 

another 
GEN EsRAL 
ARTIST 
The man we're looking for must have 
agency experience and be capable 
of producing finished art-work. 


Good lettering and layout ability 
decidedly an asset. 


Write stating experience and salary 
required. Send no specimens at this 
stage. 


Studio Manager, 
SELLS LIMITED, 
Brettenham House, 
Lancaster Place, 
London, 


ADVERTISING 

A London Company manvfacturing & 
marketing a product sold throughout 
the world requires a 

YOUNG MAN (age 26-32) 
for its advertising department. 
The work will cover technical and 
national press advertising and a 
wide range of sales promotion 
activities. There is an excellent 
chance that the successful candid- 
ate will take charge of the depart- 
ment within a year of joining us. 
The starting salary, which will be 
a generous one, will depend on age 
and experience. 
Please write for application form 
Box 3162 


Ad. “eekly 180 Fleet Street EC 4 


| 
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ALU 


Bil ced into Parlia- 
ly affect advertising as such (writes a 
requires the registration of certain types of 
etween persons carrying on business in the 
oduction or wholesale or retail of goods, or in 
of any process of manufacture. It does not 


a2 2aU 


he Bill in its present form of such 


mpossible fo 
retailrse 


CH SOLDERING: Ve Siviter 
: Coe Ltde, Birmingham Pirm 
ve issued 
he sol 
d-; 
institute, at the annual staff 1 I ne 
nner dance held at the Hyde Park process The 
hotel. He also presented a dia- ering of plates for repairs is 
mond star brooch to Mree L. Hille “possibly the only snag“ in the 
man, a director, in recognition process, say Siviter Smith. 
f her completion of 34 years Leaflets are free. 


menu recentiy does not 
aC Pal CXpert je Tne 
restrictive agreements b 
+) 
UY a F iom in the pr 
‘ + - 
1 n to goods 
acainst c S n=s har r the submission of 
r wice deserve attention. 
id agreements oetween suppliers for the collective enfor-~ 
n sais malintena 6 are t O06 made iileral outvrigchte 
i 5 sOnNvPrast to otner restrictive agreements which are only to be 
i] Ll found by a court to be contrary to the public interest. 
and, lidiVidual s DL Wiili fFiven freater powers 
lan oetor sniorcse tneir own resale prices on retailers in the ore 
Lary ruSe 
iS@ eiisct ol this proposal, if carried out, will be in practice to 
make , ee” any but the largest firms to enforce resale pri- 7 
Ces on 
2 
Ss VicCGe 
"PD TT OWI. veg rie 
‘ 
country on.Sun be held q 
. en rourways lrav mn wedanesda BY and 
Spot in the “Shopping wit thursday <4 (estimating). The 
Stars advertising magazine sxaminations will be meld in Lone 
’ ieature Irom 6 = Geld peme invitir don and at a number of provincial , 
wer hone immediately for sentres, WwW 1 Will be decided la- 
t 


TION Mei; HEAR SILK-SCR&EK LeCTURE 


At a meeting of the Advertising Agency Production Association, a lec- 
ture was given on the versatility of silk-screen printing oy H. Ashford 
Down, assisted by a panel of technical experts. He was introduced by 
F.C. Chinnock, chairman of the Association. The lecture and the discus 
sion that followed lasted for over two hours, and covered all aspects of 
the screen printing industry. 

It was illustrated py a series of projected slides showing the ; 
of a particular job through its various phases of production, from 
studio to stencil making, and paint mixing to printing. The cutting and 
creasing, assemoly, and finally packing in special containers were all 
covered. The photographs for the slides were taken in the factory of 
Display Craft Lid., of which lir. Asnford Down is managing director. 

ir. Down said that screen printing had grown during 
into a major printing industry nd that throughout the 
growing oy leaps and bound itain the industry was 
ported oy the Displa; duce} nd Screen Printers' 

A num of j ils were explained and 
Newton and Ci les i » both of whom are techni 


ve-point ana 


Tor advertisers. 


Lation, 


from 1938 throug] the ing campaig 
yearse His W 


Re. Bleakley, and his gree CIRCULATION 
grandfather, James Bleakley, issue of the 
were both presidents during Magazine; a cont 
their generations, tion will be m 
executives, s 
NO CHANGE: WNapper, Stinton, mal paid cir 
Woolley Ltd. will continue to executives. 
handle the advertising for 
Cosmetic Tooth- FISH CAMPAIGN: Following the 
e and Week" organised in Dublin by the 
Children's tooth Irish Wholesale Fish Merchants' 
products of Gordon- Association 
This company has paign cost 


s 
ing 


into the denti- pe launched for > the 
of Coleman & Industry. j 


Lormvicns the Sea Fish 
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PRO DU C 
fhe meeting was concluded oy a | ysis of the important 
contributed to the production of printed 
POSTER PRESIDENT: At the an- SIGN TIE-UP; Wearly a quarter ofa & 
nual meeting of the Lancashire mile of neon and fluorescent tubing 
& North-Western Counties Poster illuminates a new sign which ad- 
Advertising Assoc i/.D. vertises Grant's Stand Fast Vinisky 
; Bleakley, of Bolton; was instal- at Glasgow Cross. The sign was man- 
led as president for the ensuing ufactured and designed by Claude- 
yeare 3leakley is tne fourth Gencral Neon Lights Ltd. for tin. 
generation of his family to oc- Grant & Son Ltd.. who are using ’ 
Pa cupy the office His father, this form of publicity for the first 
mw Se Ald. James Bleakley, was presi- time to tie-up with press adverti- 
dent ns 
war 
il 
Yr 
ish 
ry 
peen absoroed Irish Fishing 
frice divisio1 be financed by 
Coo Lid,, cf rics Board. 


March 2, 1956 ADVIRTTS! 


YOUNG ADVEZTISING ASSISTANT GREETING CARD 
The scope for the Ad.Dept. of the ARTIST AND DESIGNERS 
firm manuracturing the world-famous 
Gossard Line of Beauty is expandine| greeting car’ manufacturers wi. 
rapidly. As well as creative Sales | to contact crcists able to desi 
Promotion, it includes detailed attractive cerds - Christmas, 
liasson with our Advtg. Agents, Birthday and Special Oceesion - 
Press, Display & Printing firms, suitable for market. 
Canpany reps. and our many overseas! wovelty of design and/or fold of 
connections. This is en interesting] cara particularly interesting. 
job for an enterprising young man/ Roughs or artwork should be sent tq 
woman with ideas and ability, but A. MASON & CO., LIMITED. 


we in O near parti sular 2 James's Rd. Crovdon 


tical advtg.back- 


Fashion, Ektacolor, Ektachrame 
j Filmlets 


y, design 
office and workshop. I am also an 
advertising man. I have been a 

> Let. Blackpool. pubhicity executive with world- 
Valuable Electrical Advertising l[pasons companies - a copywriter 
Ss ite = Camplete Installation end with acencies whose names you know. 


language of the laborator 


aff > operat Suitab] 
I shall be free shortly to take up 
Nationa CUB. Liars a fresh appointment on one side or 


other 


ivertising fence as 
hnical man in an 
\LOGUE COVERS agency or as an experienced adver- 
lakers of several styles in Loose |tising man with a manufacturer. 


Leaf can give prompt attention to [My special interests include:- = 

, your requirements. Foil blocked, PLASTICS, MOTCRS, RADIO, T.V. : 
e 


m>ossed, screened and letter- AND ELECTRONICS, HEATING AND 
pressed cover peared ny or customers; LIGHTING PHARMACEUTICALS. 
printed materials made upe My age is 35 and my experience and 
pecial aptitudes command a sub- 


LOOSE LEAF CO. 
44/45 Regent Street, stantial salary. Agencies and adver-~ 
Brighton, Sussex. tisers who would like to know more ‘ 
Tel. 24521. about me are asked to write to 4 


Boxd1Z6 Adexcexly 180 Fleet St “04 


72 
ad AN TED 
etarl of sxperience 
eS:- - r triad 
a Moen COloure 
na popular pude a 4+- Hy nd 
4 
= n nterpre € ns 


ADVERTISER'S 


VACAIT 
Situations Vacant: fag persons 
advertisements must bé ms throvel a-Loes 
Labour or 
aged inclusive 
or the employment, is except mh the 


ustive unless he 
provisions of the Notification 
rder-1952.' 


DESIGNEX specialisins in point SXNIBITION COW 
sale display required by leadin, ssista 
Lor.don 


alar to ASS 


Machine Tool Makers 


svenor Gardens, 


eressive 
50 and 50 years 
an interestinge 


Clapton, 


staff 


plessanit EXPERIENCED SILKSCREEN OPERATOR and 
working condit Please w 


ite 


Louse stencil cutter requirede Permanent 
full details of exverience and with prospects. 
salary required. Box3136 AdeWeekly 180 Fleet St.RC4 
Box 3146Ad. Weekly 180 Fleet 


4 ansusrin€ theée 
Figetof the: Mi) trv 
‘ 
«ACTORS recuire 
niger. Capable of if 
buyinre Readine 
I in i ¢ j I ) SI i } iss OGe DUS 
Fox 180 Fleet St. 
a PUBLICITY D&PARTMENT of group of dle some reneral art work, wishing 
ery Ltneerin Llirms meecds to row Ln sound st id LO 
Experience in typing and clerical] Please rite details. 
routine essentials preferably con= Box2i4 Voekly 180 Fleet St.! 
weoduction. Pension scheme, can mn TH? PUBLICITY DEPARTHENT of a light 

five-day weeke Details of experiare Snrinecerin ompany require in 
ace and scjated it- thej crecstive tudcio a Visuali / 
tits neir crestive stucio a Vis 

ish Ltd., 17 Lavout Artist for a senior and pro- 

If you are between 

{ of are and seeking 

BOOK CLUB organisation recuires career, write to 
enterprising, capable person as Boxd122 Ad.Veekly 180 Fleet St. C4 
membership Manager - someone accuse 

vomec Organising member~ce ARTIST “ANTSD. For firsteclass work 
Campalgne, compevitions, etce four visuals mainly. are generally 
figure salary with good prospectse wopressive and cheerf 1.Ruddocks 
Write, stating qualification: Advertising Lower Parlic- 
eex iy Pier i merit ote ! ttines Me 
4 bookkeepings Ability to organise Ltd. Theydon 5. 
7 and keep a check on cetails essen= 


ADVERTISER'S WEEKLY 
SITUATIONS VACANT 


Y & CO., LTD. JUNIOR RETOUCH SRS 
who have completed National Ser- 


Head Office an 
STANT TO EDITOR vice required. £10 to £12 Dewke 
plus 0/T. Sone experience essen. 


h make-up subbing 
ratherine of their Box3140 Ad.Weekly 180 Fleet St.5C4 


" 
nal Wimpey 


AGENCY 


LIVERPOOL 


requires Young Production Man, with 
sta 
Arency ex} lence, (completed NS). 
ite full details, experience age 

salary required to 

‘ull details to 
smith Grove, London Box 3139 

R/24 Advertiser's Weekly 180 Fleet St. 
London EC4 


TECHNICAL ILLUSTRATOR FIRST CLASS 
req: ired for AEROGRAPH R=STOUCHERS 
andbook Departm ment £18 to § £20 De wke plus 0/T. Also jnrq 
of 08 General Artists required with 
news LABORATORY. udio experience. 


ABS 
Good salary and 3141 Ad, % leekly 180 Fleet SteEC 


prospects for advancement. 
ox A728 191 Gresham House, EC2 CREATIVE LAYOUT ARTISTS 


JDIO SEVEN 
recuire another 
If you feel that advere 


FIRST CLASS LETTSRING ARTIST tising layout is 

J in yo 

Top Rates, Call, or phone y your 
I t blood = if you tackle 


Kinesbourne 999/90" Ts 
each problen creatively 
‘ADVERTISEMENT ‘EPRESENTATIVE but with practical know. 
ledge of the basic 
AND CONTACT MAN 
required by long-established principles — 
Advertising Agency (Liverpool) vesigns 
to canvass Display and Classified rough to finished 
\dvertisements; age under 30 
(completed N.S.) must be 
head' man with personality, 
initiative and accustomed to THERES 
competitive selling. Write in first : 
ot Newspaper and/or Advertisin: LIMITED 


4 i 
exme rience and stating salary 
ry 4 Street, London, Wele 


expected. 
ERrard 8€ $46 
Box 3138 7 


Advertiser's Weekly 180 Fleet St, telephone the Art Director fai 
London BeC.4. an appointment. 


roof stage, if you 
like working on Netiona 1 
Consumer Accounts and 


GEORGE ‘TIMP 
recuire 
sane 
to help y 
ail news 
a 
ng adliity essential. 
e print and shorthand 
inta 
| 
rite, ¢ 
| 
1u0tin 
| YOU 
| 
| 


Assistant (Male or Female) 


Accounts Dem rtment 
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AmMTANTa 
NIOR CO F AN T ED 
This arency opening is for a 
young man 25/30- He may have 
SALAKD, BAKER & CO. LIMITED 
edited his school marazine or 
written Press fe res but he 
| 
| 
| 
| | 
4 
| 
| } 
ay 
ae previous experience and salar : 
4 U Ray 27197 
— - | | 
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EXHIBITIONS & DISPLAYS 


A COMPLETE DISPLAY 
EXHIB! TION & PHOTOGRAPHIC 


ADVERTISING NO | SERVICE CALL 
A 
Keplicards Ltd. 


ADVERTISING PENCILS. 
ARC 624! 


NA 


BADGES OF EXHIBITION 


PHOTOGRAPHY 
- DISPLAYS 


Kaight ght GORDON A. JACKSON ALL THE ABOVE 

GREAT CASTLE STREET SERVICES ARE CARRIED 

used to distinguish Telephone MUSem OUT IN OUR OWN WORKS 

YOUR product—your 

members and your ' CLIENTS ARE INVITED TO INSPECT 


sentatives. Send 


REPLICA HOUSE, 
LFRED LPIODEN 


55 HATTON GARDEN, LONDON, E.C.1. to flic ht 
ip AUTOMATIC DEMONSTRATION 


Tel.: 


Remember 


WELDED 


For exhibitions and store displays, 
use “TELE-SOUND"  speech-syn- 


Typog ‘ap h units. Completely auto- 


Hire or purchase. 


WEYBRIDGE, 
76, Rochester Row, S.W.! 


Ariel contact 
\ 
\ 


Advertising DISPLAY basstin pam 
: 1306 UNITS IN LONDON -W-i2 
PLASTIC 


WHITE HART STUDIOS 
SCULPTORS & DESIGNERS 


POINT OF SALE ADVERTISING & DISPLAY 
Best for quality * ADVERTISING SINGERODUCTION. 


* Best for price 
Best for colour x LTB. 
LEWIS KNIGHT & COMPANY | Specialists in the production 
8 Chingford Mc. Rd., E.4. LAR 2241/2 | and placing of advertising 


materia for all uses, including: THEATRE & EXHIBITION 
Window Peimets CONTRACTORS LTD. 


Transfers 
P.V.C. 26 Progress Way Croydon 2624 
Self-Adhesives Specialists in | in Exhibition 
Shc wcards Feature Construction, 


Displays Stage Decor and Scenery | 


Posters 
Bus Streamers & Targets pag FFD put your TV Feature 


New London Office : 


WELbeck 1258 
U IX} We hove complete equipment as 
—s ‘ Portfolios of Samples are avail- supplied to 

: able for the use of Advertising Radiolympia . Radio Earls Court 
YOUNG & FOGG RUBBER CO.LTD. | Agents and their Clients. Daily Express Food Fair . Theatres 
Wimbledon, S.W.19. LIB 6281 (6 lines) 


| 
«FOR BUILDING | 
la, THE WALDRONS, 
CROYDON, SURREY. 
Phone : Croydon 1343 
* 
? 
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vixcr 


Adaptations 
contact 


JOHN C. WRIGHT 
HOLborn 1345 


VERY RARE 
* photographic ’ 
RETOUCHING 


‘notural”’ 
essential to good advertising 


Phone: CHAncery 3902 


SMH 


2 Doughty Street, 


retouching 


"COMMERCIAL 


“ COMPLETE STUDIO SERVICE 


a2 HEN ACH 


artists’ 
brushes 


Ask your dealer for VINCI brushes or 
write now to 

L. P. Brush Co. Led., 
51 St. Stephen's Gdns., London, W.2 


WMarzabu 


MARABU A.G. 


THE 


TUDOR ART AGENCY LTD. 


revresenting 


FREE LANCE ARTISTS 


| FURNIVAL STREET, LONDON, E.C.4 
HOLborn 884! 


3 Al 
| Tel. PARK 9431 


W. Germany 


RETOUCHING COLOURS 


for Positive and Negative 


ES 
on colours 33 mm. dia. 9d. 
LANGFORD & HILL LTD. 
9 WARWICK STREET, LONDON, W.! 


MARCH 2, 


FOR ALL 


ENGRAVED STATIONERY 


FRANK E. SEARY LTD. 
Cramer St., Marylebone High St.. W.1 
WEL 5248 


PRINTING TRADE 


WHY NOT— 


We offer you 
GOOD WORK 
GOOD SERVICE at 


Reasonable Prices 


ANTHONY S MILLAR 


ARTIST — Sit 
CREEN PRINTER 


Cut-out rellef lettering, ready gummed, 
13 distinguished faces. Range of sizes 
3/16 to nches 


LONDON INDUSTRIAL ART LTD. 
All Saints Road, London, 


y Surface or 


ar 
P.V.C. PRINTING SPEC'ALIST 


DESPATCHING | 
SHOW CARDS? 


We pack and despatch 
Showcards—Displays, etc. 
Any Shape, Size or Quan- 
tity at the most reasonable 
cost and with the utmost 


speed. Write or phone 
E. CHRISTIAN & CO. LTD. 


63 St. Paul’s Road, N.! 
CAN 246! 


PAPER 
LAG MKRS. 
PRAVTING 


185 HAYDO 
WIMBLEDON, 


Tel, LIBERTY $514 [SPEC IALISTS 


1956. 


COMMERCIAL ARTISTS ervice 
FARRINGDON \ / | 
23, WEST SMITHFIELD, EC 4124 TupI 
| 
_ 
lettering 
% ‘ 
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SILK SCREEN SERVICES - 


FOR QUALITY 


SILK- SCREEN PRINTING 
AND PROMPT DELIVERY 


When next you have 
a QUALITY job 


SCREEN PRINTING 


Lorge or sma// quantities 57 BAYHAM PLACE nw: 
on any material SHOWCARDS + POSTERS 
WINDOW BILLS CUT-OUTE 


~ 


an H. J. Ryman Ltd., long es- 

== tablished in the West End 
= PRINTINGs DISPLAY : s Stationers & Prints rs, 


— 


WESTON 


ONDON, S.E.! 
omptly. Phone Museum 


write to (Silk 
Screen Dept.), 6, Great 


Portland Street, 
35 Merton Rd., London, SW18 


SILK SCREEN MATERIALS 
SILK and 


la powerful combination for | SCREEN 

| long colour | | PRINTERS 
printing. ny Materia! 

OBELISK PRENSA SIGAS LTD | SUPPLIES 

GEORGE HALL’S 
of course ! 


Phone: HOP 4178 & 577! | 8773 or 


GEORGE HALL (Sales) LTD. 


HYPNOCOLOR es 111 Wellington Road, South, 


Stockport. Tel. STO 3375. 


SCREEN PRINTING 
leading the way 


IN FLUOR ENT \ SCOTTISH STUDIOS 
AND TS oA ; AND ENGRAVERS LTD. 


HOUSE, 1% CLYDE 
G.iascow CITY 6961-3 


SILK SCREEN INKS | mamas} 


Design Blockmaking 
BLOCKS & DIES. | 
BRA BLOCKS & DIES | 
15-16 GOUGH SQUARE, | 36 NORTH ROAD, 
Brass blocks or Foil blocking 
ic ronze 
LONDOR, E.C.4 YORK WAY, LONDON, N.7 bs ic 
showcards, etc. Steel dies for meta! 
~ NORTH 3327-8 a NOBBS & AYCKBOURN 
SITY 2787 14 CLERKENWELL GREEN, €E.C./ 
. CLE 6474 Est. over 40 years 


MARCH 2, 1956. 
[SUK SCREEN SERVICES SERVICES Wn 
SHOWCARDS - POSTERS 
| CUT-QUTS - DISPLAYS 
SILK SCREENAT' 
| 
| SCREEN PROCESS PRINTERS 
| 
ENGRAVERS 
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3 Dorset Buildings, 


Salisbury Sq., London, E.C.4. 


CENTRAL 5300 or 7921 


See Ware about 


Publicity Pictures 


with a news angle 


ACK.WARE LTD. 
28a Basinghall St.. London. £.C.2 


We are proud 
of our Studios and 


of the work we produce. 
YOU ARE CORDIALLY 
INVITED TO SEE BOTH 


LAT YD) 


295 Camberwell New Road 
London, S.E.5 
Tel: RODNEY 5811/2 


Specialists in Photographic 
Printing Processes for 
Advertising, Display 
and Exhibition 


MARCH 2, 1956. 


‘Services & Supplies: 


YOUR FILM &T.V. 

TITLE PROBLEMS 
ENLARGEMENTS SOLVED 

ring GERRARD 6197 
STUDIO TELEVISION 
COMMERCIAL AND 
COLOUR PHOTOGRAPHERS 
CALL IN ESTD 1917 

CARLTOGRAPH 


WATERLOO 6544 


44-50, Lancascer Street, London, S.E.1 


& MANCHESTER 


3, The Parsonage, Blackfriars 4052 


COWDEROY ox L” 
(¢ ND M OSS FOX 


THE COMPLETE 


ORGANISATION 


FOR ALL 


PHOTOGRAPHIC | 
PRINTING 


SERVICE 
QUALITY 
ECONOMY 


HAM 9868 ones 


Photographers & Colour Specialists 


25 MANCHESTER SQUARE, W.! 
Telephone: HUNtcer 9911 (2 lines) 


WALTER BIRD 
ADVERTISING HEADS 
Monochrome or Colour 

"Phone FRO 10/8, 1019 
Photographic Illustration Ltd 
85 Cromwell Road, S.W.7 


ONS and DELIVERIES 
LONDON AREA—TWICE DAILY 


Photographic 
Prints) 


ANY BUSINESS—GOODWILL GIFTS 
Write or Phone QUANTITY For Exhibitions, Staff, Xmas. 


Lid Ask for details of our latest Novelty Day 
Pad. 
LILYWHITE LTD. 


ar Yorkshire. Phone: 1240 
73 BAKER STREET, LONDON, W.! 
Phone: WELbeck 0938-9 


ANGLO FANCY PRODUCTS LTD 


Manufacturers, Pe 
Belsize Road, N. woe 
MAI 0867 (3 lines) 


100 1 
ry 1000 
11000000 
— 
| OFFERING 


SITUATIONS VACANT 


.dvertisers 


lational 


evween 


» Please 


irector é education & 


4 
TOR 2 
A 


reh 2, 1956 ADVERTISER'S “"ERKLY J 
t TOR SBLEVINLV LTD. 
recuire 
ASSISTANT having contacts with 
Arencies 
1) spportunity for a 
’ ant Poa rns: — 
' 
i 
rel | Peer THA 
~ 
Ax ls Senn Wi 
EI | for 
l o7 ion 
i 
i 
by on are and experience Dut 
letter ul t d ils,will probably be 
linc] nd salary required. [£1200 ~ £1500 p.. write 
|xpericnce 
| 1 ide r 180 Fleat 
: 
* 
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TA MYATT 
) 


March 2, 1956. 


TTA CANT 


in all media 


erably have had some experience 


in handling Large scale overseas 
advertising. 


The successful applicant will 


be required to plan and direct 


B.O.A.C» advertising throughout 


the world and should be free t+ 


travel widely. He will be 


Dase 


in London and will receive a 


salary accordine to qualifications 


The position is pensionable. 


Avplicativ should be made to 


LONDON 


By no later than the 16th March, 


ADVERTISEMENT REPRESENTATIVE 
onal opportunities occur 
class young (25-35 
smen with publishers 
irnal. 


previous 


re Trade Jo 


> O 


ne 


A . 
ADD. 


Box3092 Ad. 


7. 
eekly 


POINT SALE ADVSRTISING. 
Progressive Company handling 
National Accounts requires an 
assistant Accounts Executive, 
Applications are invited from 
young men with advertising 
experience. The position is 
permanent and offers excellent 
prospects. Reply to 
Box 3142 

Weekly 180 Fleet St.£EC4 


Advertiser's 


THE RIGHT TYPE 
You should by now be familia 
with the majority of type 
current use, be le 
off quickly and accurately, 
and will have learned something 
P the right uses of prticular 
faces» 
You should 
stride and 


copy 


be le to take in your 
adapt from a full page 
to an 11" triple and correct a 
proof in an intelligent and under- 
standable manner. 
In short you 
year or 
-omprehe?r 

and 
your 
For the right chap 
opportunity 
with ff 
schemes 
Box3013 


career. 
there ji 
in a well-known a 
stat 
in operations Apply to 
Ad.Veekly 180 Fleet 


SIT 
REQUIRE 
ADVERTISING MANAGER | 
B.O-.A-Cs wish +t nt an 2 
: experience and possess drive and 
advertising manarer.Candidates initiative. 
snousd possess wide practical excelle rommission and expenses 
Bs will 1 paid to the richt men. 
and admin expe rience full details to A/M 
SO Fleet St.bC4 
| 
in 
4 
x 
B 
Chief Personnel Officer, 
4 
A T 4 
PORT 


March 2, 1956 


APPOINTHEN 7 


OY OR GIRL required for interert- 


ing work in the acvertisine depart- 


No experience necessary. C 
veen, 5-day weeke Apply Personne? 
Manager, Vitamins Ltd., 23 Upver 
Mall, London %. 6. 


ment. 
+ 


ALL ROUND ARTIST required for 
Salary £250 per annum. 
PFox3124 


eekly 180 Fleet St.HC4 


9, indsor, Be 
-Or position r 


cependable se 


essful applic 
eventually be 
control 


AllYVe 


owever 
to take full 
for short periods occasion- 
Five day weeke Pensior, scheme 
in operation. Good Salary to exper- 
or ad able lady. Apply 
y 180 Fleet St.EC4 


Lence 


~ 


J 
London Cone 


xhibj tion and 


4 . 
4 Hinisned 


Must 
reproduction 
appointment. 


Te 


a+ 


CUCe, 


knowle 


‘or line, wast 
dp 
Phone CHA. 7088 for 


have good e of 


LONDON FIRM wishes to contact make- 
up men for part=-time work on cata- 
logue production. 

Soxdls2 Ad.Veekly 160 Fleet St. EC4 


S VACANT 


- 
idles 

will ine 5 

ation of Techn Literature, 

exhibitions, Previous expe: 

ience of this 


ture is essentialé 


na 


Studiokxcellent Opportunity for selected 
Write detailsapnlicant. Please stating 


177 


lid details of pre viou 


recvired 
180 Fleet Si 


ars experi 
on interestinr 
ccountss Scope for advan- 
lay weeke Luncheon Vou- 
Pension Scheme. “rite or 
appointment. Mr.H.1", 
Palmer Ltd., 109 
HOLborn 928] 


JUNIOR ARTIST in lettering and stil} 
life required, some Studio exper- 
ience essential. National Service 
completed. Good working conditions, 
5 day week. Fords Advertising Ltd., 
Sheraton Hse,14 Gt.Chapel St.¥'.1, 


TECHNICAL PUBLISHERS require space 
selling organisation or individual 
to sell advertisine in exclusive 
Slications. Commission 
and expenses only. 

Box307] Ad.Weekly 150 F 


technical 


P 


Sucece 


~ CSS 


2s h field essentia 
newspaper experience desirable. 
Salary according to experience and 
qualifications. Write 


Box3079 Ad.Weekly 180 Fleet St. EC4 


DESIGNER dr: 
recvired 


irhtsman London area 
by Leading London Exhib. 
Contractors pensionable post. 


63 AdeVeekly 180 Fleet 


Ste 


STA rec 
experience 
nel levy 
are and 
x Offi 
leenin (ompartmen? reauire 
inkfield 2 Se mark- ranre o 
inc envelor eculred, cement, 
chers & 
ADY TISI London Advertisement tele phor 
Manarer o ‘Troup of Provincial News Pope, Al 
+ r+ Ine Newe. 
1x > or News~ 
paper “ublicity Dept, experience an 
4 n+ 4 ° 
advanta not essential. Suece- 
7 
SSISTANT required by 
as Lsplay, 3; 
LG§ SU De ¢creie 
omea 14 ats + 
é "clas 1 A ATIONS EXECU tb, early 
‘Ti Chi es pr rread, 18 required to 
"le et St 14 } > the promotion of nationally 
tmovn brer i pr i Prav- 
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ASSISTANT PRODUCTION MANAC ER 
WANTED 
Good prospects for keen 
young man able to "see 


the job through". Pleasant 
conditions. Apply 


March 2, 1956. 


PS VACANT. 
TELEVISION AUDIENCE R=SEARCH 
A.C. Nielson Company Ltd., interna- 

tional marketing research organi- 
sation, require 

ACCOUNTS gXECUTIVE 
in London. The man who measures up 
to this job will have wide expsr- 
ience of contacts at top level and 
will have sales or advertising 
agency backsround. This opportunity 


essential. 
Suitable applicant will work 


in 2 


uditions and 
receive @ salary in aceordance 
when ,FPiveeda: 
west, pension schemes, sta 
Canteen. Write fully or 
‘phone for appointment 
re e.e Sy 

Mae, Roberts, 

10/12 King Street 
Ste dames'#s «is 


WeHe GOLLINGS ASSOCIATES arires throu continued exne1s10n 
12 Upper Grosver t of the British Nielsen Television 
London W.1. Index and ffers unusual fo. 
“ j 
AASS 
> ad > . 
‘ 
' 
experiences. Good ali-round required 
knowledge of advertising with RETOUCHING ARTISTS & 
administrative ability LETTERING ARTISTS 
ERI) ARTIST 


TOP salaries offered, 


4+ 
c tions,.anda intere 1 
! 
Vacancies exist in wellee lished 


London studio for one or <wo young 
men with 4 - 6 years’ ience tq 
work on big national 
Only men 
pply for 
paid positions. Write to Managing 
Director giving brief details of 
age, experience and present salary. 
BoxS053 Ad.Weekly 160 Fleet St.EC4 


- 
7) 


J 


L 
progressive well- 


= 
| 
q 
| j 
| } 
| 
| 
| 
c | | 
| 
| 
| 
va 
| 
| 
- 
3 
London S.i.l. | 
: 
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FOTOSEITER INSTALLED IN GLASGOW 


ADVERTISER'S WEEKLY 


Corporation. Lord Provost Andrew Hood 
erated it for the first time. 

The Fotos 

film or photo-paper in one operation. 

ced on offset-litho, gravure and let 
latemaking methods in each case, It 


PUBLICITY OVERLOOKED 


of publicity is 
n it should be, 
3 allents told the 
the Incorpora- 
t s' Association. 
Si Was speaking or 
relations, said 
aC SO mucn emphasis nad been 
aced on productivity during the 
> iew years that there had 
neglect of salesmanship, 
.dvertising, publicity, and pub- 
iic relations. 
ij PAsSS AGENTS: John Webdbd Press 
services have been appointed 
ess agents to Elva Ensineer- 

ing, manufacturers o? Blva 
sports racing cars and the 
special LRG cylinder head for 

rord competition engines. 

NABS GIFT: The gift of a Her- 
cules cycle, through the efforts 


ve 


of 
Advertising Ltd., enabled £60 
to be raised for NABS at 


rec 


liierald, 


G.WelH. Gibbs, of Reid Walker 


the 


t gala of the Press Ad- 


en 


rtisement Managers' Associa- 


FATHER: Bernard Ash, 


solicity manager of the Daily 


WA 


has become the father 
lb.100z. sone Both 
and the baby are doing well. 


first Intertype Fotosetter Ph iotographic Line Composing machine to 
troduced into Britain has been installed in the printing works of 


sizes changing magazines. 
ne disposal of the operator a maximum of 5,648 keyooard cha- 


» & former compositor, op- 


tahoe’ produces justified composition in galley form directly 


This composition can be repro- 
ter-press plates, using standard 
can produce enlarged or reduced 
Equipped with eight lenses it 


IPA WEEKEND COURSE 


ifty-seven students attended a 
two-day course at the Institute 

of Practitioners in Advertising's 
Belgrave Square headquarters on 
Saturday and Sunday, Feoruary 18 
and course was designed 
primarily assist students tak- 
tne Institute's final examina- 
this year. The directing 

c} of the course con 
isted of R.D.L. Dutton (London 
‘change Ltd.) who acted as 
man, AeH. Davies (John Hobson 
Partners Ltd.) and D.A. Sou uray, 
cote, Cone & Belding Ltd. ) 

The course began on Saturday 
morning lectures by Mr.Dutton 
On examination technique and cam- 
paign plaming. Students were 


9 The 


to 


Pres 
large - 


& 
/ 
\ 
fith 


then divided into syndicates of 
Sixe Each syndicate was given a 


paper comprising six questions of 
& standard me a le to those of 
the membership final examination. 
The indicates: discussed these 
questions and were visited by mem-= 
vers of the directing staff who 
gave advice and assistance where 
required. After the tea interval 
each student wrote an answer to 
one of the questions in the syndi- 
cate paper, and in addition answe- 
red a further question which had 
not been previously discussed by 
the syndicate. Their answers were 
discussed during the Sunday. 


Larch 2, 1956 
The 
placs 
racterse 
ViVile 
of? 
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Tah 
vonn Ce 


arey 


adave] 


‘lanked by ge ut ir. King als 
i’ two housewives some heir value in 
and at the « 


and 


Wf Vet ent: ang maYie relatione is mer ay 
4 wae aad , lear +n 1 
aging director 01 increasingly talked of re, 
chat joiniy Insti 6 ol lreland are doin 
3 +} mnantr 4 » Imnrace 
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SITUATIONS WANTED. 
TECHNICAL PHOTOGRAPHIC MANAGER, 
Seeks vosition with Advertising 
Studio 
Box 3153Ad.Weekly 180 Fleet St.Ec4 


AN EXPERIENCED SPACE SALESMAN, 
requires change. Age 26. High class 
magazine oreferred. Starting salary 
above £650. 

Box 3160 Ad.Weekly 180 Fleet St.EC4 


HAND-PICKED SECRETARIES available - 
The Wigmore Acency, 67, Wigmore St. 
London W.l. HUMNter 9951/2/3. 


FREE LANCE SE 
WRITER/BROADCASTER ON COOKERY. Con- 
tributor to National Magazines, rec- 
ently returned from 2 years stay 
Canada and U.S. Can accept a few 
new contacts. 

Box 3135 Ad.Weekly 180 Fleet St.EC4 


LIVE ADVERTISEMENT REPRESENTATIVE - 
impressive record, will represent 
established national trede journals 
Commission basis. (Midlands Area) 
Box 3164 Ad.Yeekly 180 Fleet St.EC4 


LEADING TECHNICAL ARTIST requires 
agent. Specialist in sectioned per- 


ADVERTISER, 25 years active practicespectives of engines, aircraft ani 


in Law seeks full time post with 
Newspaper or Industrial Concern, 
where his specialised knowledge and 
experience could prove invaluable. 
Please write (Principals only) in 
first instance to - 

Box 3035 Ad.Weekly 180 Fleet St.EC4 


detailed mechanisms; accurately 
produced from blue prints. High 
finish artwork in line, half-tone 
or colour. 

Box 31350 Ad.Weekly 180 Fleet St.EC4 


WRITER/EDITOR, wide experience, 
scientific background, undertakes 


£950 SECURES SERVICES of print tech- descriptive articles, re-writes, 
nician (27) who is at present Assis- profiles, critical reports, and 


tant Works Manager to book and mag- 
azine printers. Wide administrative 


experience includes paper buying and 


estimating 
Box 3131 Ad. eekly 180 Fleet St.5C4 


LANCASHIRE. Position as Advertising 
Manager of Newspaper/s or Billpost- 
ing Co. wanted. 8 years managerial 
experience of both. Energetic and 
capable. Salary £750 pea. (less if 
house provided). Present Employer 
informed. Please write - 

Box 3125 Ad.Weekly 180 Fleet St.EC4 


FREE LANCE SERVICES: 

STARTED FREE LANCING - Young Free 
Lance Artists with studio or agency 
experience in general art should 
contact a firm of film and film 
strip producers. Phone MONarch 8604 
COMMERCIAL ATIST requires studio 
accommodation. Prefer, share 1-2 
others. No work requirede Central. 
Box 3134 AD.Veekly 180 Fleet St.EC4 


specialised copy for advts. Dover, 
3, St. Peter's Smare, London W.6. 


BUSINESS OPPORT NITIES. 


A REPUTABLE PUBLISHING COMPANY plan= 
ning considefable expansion with 
unique monthly putlications is 
desirous of obtaining a Sleeping 
Partner. For full details write - 
Box 3144 AD.Weekly 180 Fleet St.EC4 


PHOTOGRAPHERS, commercial, industri- 
al, Press and colour, off Fleet St. 
emigrating, desire to sell their 
company), net 
profits exceed £2,500 pea. valuable 
Lease, principals only apply to 
Pollard & Co. Solicitors, 17, Vict- 
oria Street, S.W.l. 


MISCELLANEOUS. 


CASH POR SCRAP STEREOS - Zincos etc. 
(collected mine2cwt) ILFORD METALS 
LTD. VALentine 9677. 


ADVERTISER'S WEEKLY. 
: 
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APPOINTMENTS VACANT 


Situations Vacant: “The engagement of pwrsons ansvering these adver- 
tisements must be made through a Local Office of the Ministry of 
Labour or a Scheduled Employment Agency if the applicant is a man aged 
18-64 inclusive or a woman aged 18-59 inclusive unless he or she, or 
the employment, is excepted from t*e provisions of the Notification 

of Vacancies Order 1952" 


— - 


WEST END ADVERTISING AGENCY recuires WANTED First Ch ss Layout Ideas Man 
male or female classified advertise- to Finished Rough Standard. Write 
ing clerk for extensive Theatre and full particubrs, experience,salary 
Cinema advertising. Must heave had Box3117 Ad.“eekly 180 Fleet St.EC4 
experience with agency or newspaper. 
Good prospects. Write ASSISTANT to Space Buyer recuired 
Box 3150 Ad.Neekly 180Fleet St.EC4 by mediumesize agency. This is a 
progressive avpointment, offering 
PUBLICITY. Birlec Limited requires life assurance and pension benefits 
young man in Publicity department for a young man or woman who has had 
for presentation of technical infor=- some all-round experience in a busy 
mation and supervision of photo- media demrtment and is now seeking 
graphy on location. Starting salary scove for further advancement. 
£650-£750, depending upon qialifi- ‘rite fully, giving details of age, 
eationss Avoly in handwriting to experience and salary required, to 
Personnel Manager, Birlec Limited, Secretary, Roles & Parker Limited, 
Tyburn Road, Birmingham. 24. Rapier House, Turmmill Street, 5Cl 


EDITORIAL ASSISTANT required for WELL-KNOWN COMPANY in the electrical 
public relations dem rtment of a industry invite free lance writers 
leading national manufacturer of to apoly for registration on panel 
television and allied electronic now being formed. Technical writers 
equipments Applicants should be particularly recuired but others 
under 30 and have some experience able to write with drive and imag- 
in writing. It is a progressive ination on industrial subjects also 
position with full scope for a needed. Replies should be to Bax 


young man with drive and initiative. 2471 c/o “hites Ltd., 72/8 Fleet St. 
Box3151 Ad.Wedly 180 Fleet St.2C4 London E.C.4. 


ASSISTANT TO PUBLICITY MANAGER PHOTO-OFFSET Colour Printers, pro- 
required by EVANS MEDICAL, pacti- ducing Showeards, Cut-outs an? Dis- 
cal experience of print planning plays, require creative artist with 
and buying, technical advertising, ideas specialising in point of sale 
exhibitions and display essential; advertising material. “rite stating 
pharmaceutical background an advan- age, experience and salary expected 
tages; good prospects for man with Box3108 Ad.Weekly 180 Fk et St. 304 
initiative, drive am flair for 

detail; superannuation scheme; five ASSISTANT recuired for Store Advere- 
day week; applications to Pharma- 
ceutical Development Director, 
Evags Medical Supvlies Ltd., Speke, 
Liverpool.19. 


tising Dept. in South East London. 
Shorthand Typist prepared undertake 
General duties. State salary req. 
Box5101 Ad.Yeekly 180 Fleet St.EC4 


oe 
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ABOUT 


RA. Childers, for the past two 
years general manager of the Scot- 
tish Daily Mail, is to come to 
London as assistant production 
manager of Associated Newspapers 
Ltd., under R.F. Hammond. F.A. 

E. Ellis is appointed general man- 
ager of the Scottish Daily Mail, 
and D.M. Maylor, circulation man- 
ager of the Daily Sketch, will be- 
come circulation manager of the 
Daily Mail. G.H. Fuller, assis- 
tant circulation manager of the 
Daily Sketch, will take over the 
circulation managership of the 
Neekend Mail, releasing 
ilussey, who is appointed circu- 
lation manager of the Daily 
Sketch. 

x x x 

James Foster, recently with 
F. John Roe Ltd., has joined 
Tibbenham Publicity Ltd. as an 
account executive. 

x x x 

New addition to the copy-writ- 
ing staff of John Hobson & Part- 
ners Ltd. is Dennis Coward, from 
Dolan Davis “Whitcombe & Stewart 
Ltd. 


x x x 
GeA.e Truss has been appointed 
advertising mamager of William 
Whiteleys Ltd. He was previously 
a senior advertising assistant. 
New press relations officer is Mrs. 
Monica Delmaine. Another new ap-~ 
pointment is that of Irene Roryski 
as senior advertising assistemt. 
x x x 
Ernest We Thorpe, circulation 
manager of the Birmingham Gazette 
& Despatch Ltd., is to relinquish 
his appointment on May 28, to 
join Mapstone Lid., as director 
and general manager. He has been 
with the company since 1950. His 
successor is E. Winter Morrell, 
formerly with Kemsleys. 


Robert Caro, who for the past 
three years has been handling PR 
for the Vespa motor scooter, has 
joined Erwin,\agey & Co. Ltd., 
where he wil) assist John Arrow, 
director of PR 

x x x 

John A. Parrish has joined the 
production department of L.B. Sin- 
gleton Ltd. He has been with the 
advertising department of J. Lyons 
& Co. Ltd. 

x x x 

J.-S. Stephenson has been appoin- 
ted sales manager of Basketweave 
Ltd. He was formerly advertising 
manager of Auto-Klean Strainers 
Ltd. 


x x x 
Roy Townsend, advertising and 
sales promotion manager of Dexion 
Ltd., has joined Johnson 4 Johnsen 
(Great Britain) Ltd., as product 
manager. 
x “x 
A. Schofield has joined the mar- 
keting and market research depart- 
ment of Armstrong-Warden Ltd. He 
was formerly with ICI. 
x x x 
Good news of the progress of E-. 
J. Robertson, chairman, Beaver- 
brook Newspapers Ltd., was given 
by the Hon. Max Aitken at a lunch 
at the Fleet Street Column Club 
last week. He said that Mr. Rob- 
ertson was now able, with his wife' 
help, to move around a room, and 
could also lift the arm which had 
been paralysed by a stroke. 
x x x 
The wife of S.L. Bentley, a 
Daily Herald senior rep, is mak- 
ing good progress after being in- 
jured in a car accident. 
x x x 
Mieé Joan L. Harris has left 
the Decca Record Coe to join Nic- 
holls Dorrity Advertising Ltd. 
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IRELAW) MAY MAKS OW WETSPRINT 


"Reasonable prospects" for the est 
industry were mentioned in the Irish 


Minister for Industry and vunmerce, wus ase 
quiry had been made into the | yssibilities of such an 


upe said that inqui- 
ries made by the irish Iadustri 
Development Authority showed rea~ 
sonable prospects that a news-~ 
print industry could be estab- 
lished, but the success depended 
upon the amount of native timber 
available. Inquiries were still 
being made. 

He said that an Irish paper 
company recently announced that 
it would establish a newsprint 
industry, sufficient to 
the needs of Ireland, if its pul- 
ping experiments with native tim- 
ber are successful. The company's 
plans were also dependent on the 
amount of native timber availahle. 


entiaty 
SQaUL ¥ 


BAN LIFTED: Ireland's censorship 
of publications appoal board have 
lifted a ban on the Daily Sketche 
It was banned in the Republic of 
Ireland carly this yoar. 


TRAVEL ZX'UIBITION: The third an- 
nual travel exhibition to be held 
by Poly Travel in Cardiff was open- 
ed by tho Lord Mayor, lrank 
Chapnan. The ition was 
on the secoad floor of David organ 
Ltd., The Hayes, lardiff. Exhibi- 
tors includedseven airline compan- 
ies, four shipping companies and 
three national tourist offices. 


exhil held 


RANK MOVE: George Kelsall, Je 
Arthur Rank Screen Services Ltd.'s 
North-Jest regional manager, has 
moved his Manchester office to 
Pearl Assurance louse, 25, Princess 
Street, Manchester, 2. 


SPRING ISSUB:of The Times Colonies 
Review will be published on larch 
13. 


of an Irish nowsprint 
william Norton 


~ » 5 
s asked by dg ; Tully if an in- 
industry bein 
mn 
DANES SEE MUNTE 
fal 
RLO 


The 1955 Monte Carlo Internati- 
onal Advertising Film Festival prim 
winaing films have been show in 
Copenhagen to the Ianish Associa- 
tion of Aivertisers and the Assoc- 
jation of Danish Alvertising Agen- 
cies. 

T.P. Olesen prefaced the show 
by describing his experience as a 
member of the jury which judged 
the films at Wonte carlo last Sep- 
tomber, and spoke b jects 


and advantages of membership of 


+ 
the 


ISAS. 

Some 550 members of the two 
ociations attended the show, and 
additional showinzs were arranged 
twice a day in Gutenberghus Private 
Theatre, Copenhagen, until the de- 
mand was satisfied. 


ass- 


mao 


S! DATSS: THe 
Commercial Motor 
+ 


T ‘ 

International 
iransvoru i0W, 


ld 


the 18th in a series he every 
other year, will be stazed 


Friday Septenber 21 to Septeanber 
29. Tho 4lst Intornati 
Show will be open from Wednesday 
October 17 to Saturday Uctober 27. 
Both will be held at Harls Court, 
and are organised by the Society 
of Motor Manufacturers & Traders. 


mal mOovor 


NETWORK SPOUT: S.H. Benson Ltd. 
handled the Daily Mail commercial 


which on W-dinesday, February 22, 
was the first live comnorcial to 
be networked in this country. The 
spot featured larry Carpenter, the 


Mail's boxing reporter. 


ablishneat 
Par Liane 4 
“ac 
| 
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We’ve got them on their home ground... 


These totals are what Evening Despatch readcrs will spend during the next twelve months on furniture and 
furnishings, gas and electric fires, and television sets. This information is given, together with much more, 
in our latest survey published under the title of ‘‘A £31,000,000 Market ’’. 


328,000 people read the 


Evening ie 5p ATC h for choice! 


For further information write to:— 


T. GN. PEARCE, LONDON ADVERTISEMENT DIRECTOR, WESTMINSTER PRESS 
PROVINCIAL NEWSPAPERS LTD., 167-170 FLEET STREET, LONDON §E.C.4 


orto; Kenneth W. Bailey, Advertisement Manager, Evening Despatch, Corporation Street, Birmingham 4 


‘ | | Re, 
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Brand awareness soars 
with Television. 


In September 1955, before ITV transmissions started in the London <erea, 


T.V. Research (Gallup Poll) Ltd. asked a representative sample of Londoners 
with TV sets capable of receiving ITV programmes: "What is the first name 
you think of in Fruit Squashes?" (and five other product groups), The 


percentage naming each of a list of widely advertised brands was recorded. 


In November/December, the same question was asked in a representative 
sample of homes which had then been receiving ITV transmissions for only 

2 to 3 months. Here are the average changes in brand-awareness during that 
short period for products advertised on television, and those which did 

not use the new medium. They represent an advertising revolution - and 


a stern warning to those who ignore the power of television:- 


Brand Awareness Before and After Television 


No. of Brands Average Increase (+) or Average Decrease (-) 
Product in Brand Awareness 


Group Using —— TV Advertised Brands | Branic not using TV 
Fruit Squashes +32% -17% 
Razor Blades +20% 
Electric Razors +32% 
Toffees +12% 
Mens Socks +51% 
Motor Oils +40% 


Issued by Associated TeleVision Ltd., Television House, Kingsway, W.C.2. Chancery 4488 


THAT MEAN? 
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REPRESENTATIVE 
* REQUIRED * 


A wonderful opportunity with a firm estab- 
lished 43 years — success could mean 
ultimate directorship — co-operation and 
wilt friendliness of the highest degree will be given 


that you can trace it even finer on Kodatrace. by present directors. 


ESSENTIALS »— 
(1) One hundred per cent absolute integrity. 


(2) Personality and ambition — bubbling over with 
enthusiasm. 


(3) Age 25-35. 


Knowledge of advertising and printing an edvantage — but not 


necessity. 


Write very fully im strict confidence to 
The Managing Director :— 


HARRIS ADVERTISING LIMITED 
29-30 Kingly Street, London, W.! 


LONDON, W.C.2 WINDOW DISPLAYS SHOWCARDS  CUT-OUTS NOVELTICS 
Tel: HOU 6086 


140. nt 0 


READ THE 


LEICESTER 


—the Top of the Mornings 


LONDON. CRANE, 44 FL EC TEL. FLEET ST.. 6820 Office: 99, Fleet St, E.C4 


| Fire with 
Kod 
REGD 
in all fine line reproduction. po 
| | 
| 
| 
In Ireland... 
pee af 
(Va 
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6! Kilowatts... 


We 


According to 

THE FINANCIAL TIMES...” 

Directors quote it, chairmen 

quote it, so do sales directors, cost 

accountants, engineers and all whose 

business depends on taking the widest 

possible view of the industrial scene. 

Day by day THE FINANCIAL TIMES 

carries information and comment that 

vitally affects their decisions. Reports of 

business trends, developments in 

production and management techniques, studies 

of home and overseas markets, together with 

important statistics—all help its readers to plan 

for efficiency. Note how many features directly or 
indirectly affect your business and you'll see why so many 
men at the summit start every day with its assistance. 
‘Top Management ’ reads THE FINANCIAL TIMES certainly. 
Subject of a report in The Financial Times and typical of the many reasons why . . . 


Men of Industry read 


THE FINANCIAL TIMES 
every day 


SIDNEY HENSCHEL * ADVERTISEMENT DIRECTOR + 72 COLEMAN ST., E.C.2 


TGA 


A\gs 
: 
j 
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DUPRE VERMICULITE (EXFOLIATORS ) 
for David liacaulay 
Advertising Ltd. 
SUNBEAM-WOLSEY If D., CORK; for« 
O'Keefe's Advertising Servies, 
Dublin, 
laminated 


DISPRO, paper, card*and 


metal finishes, using Clarifoil, 
fo r Cavendish Publicity Service 


cr 


SERVICE, 


DUSLIN 
FLETCHER & FiLILIPSON, DUBLIN, 


MONTAGU MOTOR MUSEUM, for Howard 


S» Cotton Ltd., publicity con- 
sultants. 
CAJiPAIGNS 
JOHN BARRA] T using 


ARRAN é& SONS LTDe; 
n i1i Sundays, Radio 
S, women's and 
for Achilles boys’ 
-icAlister Ltd. ) 


LTD., > national 


dailies, Country Life, garden-~ 
ing and trade press for Guesa~ 
rex, new multi-purpose garden 
just for controlling insects 


(John New~- 

AJIDRE BERNARD, Mayfair Coiffeurs, 
using local papers in Lancashire 
and Cheshire for opening of new 
Liverpool branch. (Armstrong- 

Warden Ltd.) 


NAC Ar 


AIR CONDITIONERS, . 


ade sce ay 
press and direct 


us ing 
mail cam- 


Advert in nome jour= 


nals starts soon. (Armstrong- 


Warden Lide ) 


BRITISH THOMSON-HOUSTON CO. ITDe, 


BLACK 


IT D-, 


using half-pages in national 
papers. (Technical & General Ad- 
vertising Agent} Lids jae 
dailies maga- 
zines, trade press, time and 
magazine spots on commercial TV 
for new orbital sanding attach- 
ment . (Smee! s Advertising Ltd.) 
using trade press 
followed by Sunday Express, Radio 
Times and Picture Post at the end 
of April for new electric wall 
clock. (F.C. Pritchard Wood & 
Partners Ltd. ) 


OPPENHEIMER CASING CO. (UK) ITD., 


1956 


using full colour posters for 
Chipolata sausage campaign. 
(Wilcox Advertising Lid.) 

FOOD FAIR, using London even~ 
ings, trade press and poster dis- 
vlayse (Mather & Crowther Ltd.) 


ENGLISH WAXES LID., using Woman' 


ROOTES 


BARS BABY 
and pages in 
(Foote, Cone & Belding Ltd.) 


Weekly and trade 
press for Dove floor and furni-~ 


2 polisnNne \woradon wovcn 


half 
Wo 


POWDER, using half-pages 


women's journalse 


GROUP (COMMER DIVISION), 
using trade and technical press 


for new Commer Cob light vane 
(Basil Butler Coe Ltde) 


NICHOLAS PRODUCTS LABORATORIES IP Dey 


using Women's magazines and na- 
tionals for Dip starch (Masius 
& Fergusson Ltd.) 


LUde ) 


9 ce 
march 6, 1996 
CURRENT ADVERTISING AL & GLANCE 
ADLIOLA STCCKINGS; PRESCOTT'S 
Str 
DYEING & CLEANING SERVICES, SS 
Ro Wilson Young Advertising, ee 
= 
3 
a 
vrosvenor 
Thin 4 
Dubline 
nat 
ms 
1 ime 
Wear 
; + 
women’s and nome interest mag: 
y oY rade nrece far PRARS TR “DAR SOAR cir 
SG £EuUNTICTS. (Veto pages and pages in coiour in 
T } meant«c 4 eve vet Co 
vA Belding Ltd. ) 
SGLCiINeE LUde 
> 
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EASTER PUBLICATION 


The Sor 

mended its 

paper membe 

pubd licati« 

and even ing 

and Wales on ch 30, 
there shall ubdlication 
as usual on Saturday, March 31 and 

on Haster hionday, April 2. 


Mer 


but that 


200 ADVERTISERS: 
Guardian Survey 


The Manchester 
of industry, Trade 
and Commerce, 1956, to be puolished 
next Tuesday, price 2s.e, cortains 
advertisements, some in colour, fxm 
about 200 firmse Articles, illus- 
trated by photographs and charts, 
are grouped under four headin 


te. 


and O JL 


4 
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to 
590 3000 


MIDLAND TV 


= 


- Gallup Pell 


cop 


il Beaton; 
tures or 


photographs 
py agents 


Three directors of 
Varley Lide, have 
for business visits 
tne United States and 
They are Colonel Aeli o 


ine‘ 
rector) Code 


left England 
to Canada, 
Venezuelae 


(managing 


di 
Co 


aA 
PRESEXTATION TO 
— 
| 
3S ~ 3 *3 A m 
Vear 40S Une pre U , | 
DUCK LANG = mana Live re xpcrienc 
a peny Years i > aavertisem Cad- 
and Ol congratulation Was recailed on tne rollow- 
WEI received Irom tne advertise=- 1Y ) per cent se 
meant manarers in ne ana ont de 
mene Manaroers in mancnesver anda Viewlin at tne time and So per cent 
Were @oie to aescrice accuratelye 
oe fhe Dunlop, Bovril and Davenports 
oi ee spots were recalled by three in 
every iour viewerse 
: lan Citizen climbed from its normal 
MEME per issue to such fig- 
2Q 700 qd 42.79R a 
ures as and QAUring 
une ViS1lte 4 ires arte 
paper iourekpare s Appic= 
ment showed one of the new portraits 
of the Queen taken by Cec 
a@ selection of colour pic 
ner Commonwealth tour, and many 
on nr » 
ranily. are ColieGe 
Wida Ltde 
Utnbert = 
5 director Varley 
of Dunf hire Newspapers Lid., Miaples and Le B. rt, who is 
the Annandale Ubserver also manarinse director of lman, 
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al your fingertips 


a complete point-of-sale Display Service 


* Design From visual to finished artwork our experienced 
team of artists is available to give originality to your displays. 


* Construction Sound and ingenious construction ensures 
Posters perfect and practical presentation. 
Counter Displays 
Window Displa . 
eos = * A complete service the most modern and varied 


methods of reproduction used to complete a service of which we 
Tube Cards, etc. can be justly proud. 


Why not pass your Display problems to: 


—~ TRAPINEX 


Trapinex Ltd. Display Division 
176-188 ACRE LANE, BRIXTON, LONDON S.W.2. Telephone: BRIxton 2057 (4 lines) 


| 
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MARCUS PORTIUS CATO (the Elder 
Cato, Roman Statesman (234—149 B.C.), was by modern standards more 


than severe. But by the austerity of his principles he came to be regarded as 
the exemplar of integrity. 


An enlargement of a Rubens sketch (perhaps from a 
medal) in the British Museum 


PAPER AND PACKAGING 
Integrity implies a positive ethical pattern that Re e d 
is always consistent no matter in what light or a $ 
in what circumstances it may be seen. — 
Head Office: 103 Piccadilly, London, W.1 


ALBERT E.REED&CO.LTD. Aylesford Mills, Tovil Mills and Bridge Mills, Maidstone 
THE LONDON PAPER MILLS CO. LTD EMPIRE PAPER M 
MEDWAY PAPER SACKS LTD BROOKGATE INDUSTRIES | RE 
REED PAPER SALES LTD E.R. FREEMAN & WES 


$s LTD THE SUN PAPER MILL CO. LTD 
> PAPER HYGIENE LTD REED FLONG LID 


POWELL LANE MANUFACTURING CO. LTD THE NATIONAL CORR ATED PAPER « LTD 


THE MEDWAY CORRUGATED PAPER CO. LTD 
THE THOMPSON & NORRIS MANUFACTURING CO. LTD 


i 
: 
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SIMONDS & 


The Cowling 
Guarantee 


Every Cowling sign is guar- 


4 anteed for 3 years against 


FADING 

CHALKING 
DISCOLOURATION 
or DETERIORATION 


unless caused by mechanical ] 


damage. 


Every single signplate 
guaranteed for 
3 years 


Cowling 
of Charlton 


make more outdoor signs than any similar organisation. 


N. L. COWLING (CHARLTON) LTD., 
ARMSTRONG GARDENS, WOOLWICH ROAD, 
LONDON, 5S.E.7 Telephone : Greenwich 0051/2/3 
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WLING 
! Va 
TOBACCONIST 
SENIOR 
SERVICE 
$ i GN $ 
TYRES 
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need 


Clinch sale 


POSTERS COMPLETE THE CAMPAIGN 
= WITH REPETITION IN COLOUR 


BAITISH POSTER ADVERTISING ASSOCIATION - LONDON POSTER ADVERTISING ASSOCIATION LTD. 


\ / y 
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"MAGIC 


moving models with an accompanying spoken com ripe a “Liacic 
has been produced by GeW. Waller Lide, exhio: ition contractors, 
the story of Shell, from crude oil to finished products, and fron 
anker to the application of — products in the home, the farm, tne 
cnaboey and in the aire The “ about ten minutes and is 
operated electrically by an un-= 


seen controller. that tim 


t 


‘al 


FERENCE COMMITTES 


iii 


cai indadus= 


MEETING: he European 
‘ the Screen Process Fri 


English tape-reccrded com- 
ary will be translated into 
neuage wherever the 
-oes abroad. Its 
ed stop is yer Ut- 


on International, 
Charter meeting at 
Portman Square 
March 15. This 


at+andce 


differen 


Chicagoe 

the even- 
ion of 
treasu- 


FORDS: Crawford 
team beat the West 
Coe Ltde 2 ly 
the White Harte 


iese AP have produced 
strated brochure 
orm for tne new title 


ADVERTISER'S WEEKLY 
mprre em Vv WT 
TELLS STORY OF SHELL 
— 
j 
ISBA 
le a porteside scene with a tanker 
at 2 r, a refinery plant, an The Incorporated Society of 
; } wk farm, a factory area, British Advertisers' committee re 
im @&lrport in tne | Lor UNG 
tne suod—corm tees 
ind ser, tnere are per- comprises at presents wme Ve 
itre mast, aircrait fhiele \Yarde: COs Lide), Cnair 
I ind fields under mans let. Unilton rlicks Ltde)s, 
i risé a road LSS Pe Land ) 
a far LUGe theNelue QGCUSWICK, \U Lette 
mcarse Vari- Srics noper a n 
els ve taolie and & VOe Ve aian 
r 
an aircraft, whicn measures some (Hovis Ltd.), and 
; from wingtip to wing-tifr aright (Imperial Cheni 
starts up its four engines in the Cries Lide) 
same order as a real Vickers Vis- 
— 
Chapter 
nen nting Associa 
> | h 
ror will hold it 
Rat ror. ca 
Liar Rotary House, 
fir on Thursday, st . 
rechU ira Tuite formal meeting of the Chapter will 
ope MEM by representatives of 
a 
-IVERSIDE PLAN: The Evening liews LO countriese The Char 
is to publish this month an illus- ter will be presented oy an offi- 
trated oooklet civing details of ser of the United States Consulate 
its Riverside lighway plan for on behalf of the president of the 
4 Londone The booklet will be of 24 executive committee in 
paces, will sell at ls, and will Other activities durin 
4 - ors su +) 
ave a two-colour covére ing will include the el 
en honorary secretary ; 
ADDITIONS: Amalgamated Press Ltd. rer and presentation of group reports 
have announced that 25 new titles 
are now on sale in the AP 10d. WIN SOR CRAW 
lioraries s Ltde's darts 
a 3-fold il Engravin 
an order fi in a match a 


zone res 


2 mira? 
"Ai 


that is making itself felt. 
of censoring advertising or copy. 


vassale 


IMPACT OF THE ARTIST 


"The impact of an artist on the 
life of his time is as momentous 
as that of the scientist, th 
not so easily measured", Bemard 
Coaling, director of Toon & Heath 
Ltd.e, told a meeting of the West 
Rotary Club. 

He recalled how in the past a 
famous artist was attacked because 
he painted a picture to advertise 
soap. The famous Bubbies picture 
was regarded as “degrading to art 
and disparaging to the artist." 

Now the exception had become 
the rule, said Mr. Coaling, and 
from a liner to a lipstick the 
work of the artist was seen end 
his influence feit in expanding 
sales. 


ougn 


Advertising had been used to 
improve the public's <r to 
promote road safety, to lighten 


the rush-hour, to save fuel, and 
to keep the country clear of lite 
ter, he said. 


Cnrougn 


at present constituted, believes in 


slative action against _them has 
ions 


10 1 h cynical disrege the rights of 
the coma end the legitimate advertiser, has reachsd the point where 
the proper function of advertising as a useful agent in our sconomy is 
threatened. 

Principle abuses, he : ged, were: 
1 = The offering of ndise not actually intended for sale; 
2 = The technique of offering an item at a low price to make a sale 
of more profitable merchandise; 
56 -' The advertising of goods not available in sufficient quantity 
to meet reasonable demand; and 
4 ~ "Inordinately long commercials." 
The Commissioner said; “I sense a groundswell public revulsion 


The Federal Communications 
the industry and 


"Do not force Congress action that will throttle you into a Government 
This will surely come if an outraged pub 


Commssion, as 
abhors any thought 


blic demands it." 


HAT singh & service to adver- 
tising agen ies and wholesale 
dress manuf ait rers, who can 
choose from more than 100 models 
of the most up-to-date millinery 
for fashion parades, sketches, 

or photographs for advertisement 
or editorial purposes has been 
started ty the Hat Bureau. The 
models are produced by members of 
the Direct Hat Manufacturers Asso- 
ciation. The service is free of 
charge; credit in the programme, 
in tne commentary, or in the cap- 
tion beneath the editorial photo- 
graph, is all that is required. 


WORKS SOLD: The Mansfield Report- 
er Co.'s offices and printing 
works in Church-Street, Mansfield. 
ee have been sold for £5,500 
o Peter 3B. Harris Ltde, a London 
a ra of wholesale and retail toba: 
cconistse The Mansfieid Report- 
er ceased publication in January 


and the copyright was sold to the 
Mansfield Chronicle-Advertiser. 
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e WARNING TO AMERICAN TV, RADIO ADVERTISERS 
A warning to radio and television advertisers .1 the United States of 
America that the malpractices of “a few sharp operators sing the media 
might force to tal ie been 
issued by the US Feder 
4 
| 
pay 
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PAPER AIDS “EAT ORE BACON" DRIVE IN GLASGOW 


drive in the Glasgow area has been sponsored 
Information Council in co-operation with the Glasgow Evening 
the attack was a three-page "Bringing Home the 
itizen which received maximum support from bacon 
in the Scottish and Irish trade as well as som 


special shows were staged 
basic cuts, and the vest methods of 
l2<page booklet "Good Cooking with 
Board and the South of Scot] 
special cooking demonstrat 
y making special | 


repres 
~ 


visu 


ri pt 


dcCONNELL AWARD: liominations 
on Lionday, March 12, for 
th 311 Award for disti 
i Shipley have ished nd public service 
he B i Nominations can be 
members of the Adver= 
mnittee to haves tising=-Press Club, but the avard 
posters on the ¥ of bus > ee mmittee consists of the officers 
councillor described the situa- or the clubd in association with 
tion as a “clash palmionioe acsthetes the presidents and chairmen of 
and realists" other bodiese 


aren 
4 
pat 
+ Raecan 
Une pacon 
Tr 17 aN 
viliZzZene 
tn 
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1,600 ENZRISS SOR 
SLOGAN COMPETITION 


A compe 
formed glass 
committee of the 
ers' Federation launched i 
slogan extolling the merits 
glass containers received an 
of over 1,600 from employees 
the industry. 

First prize went to J. Pollock 
of Canning Town Glass Works Ltd., 
with "First Class in 


Glassworks Ltd. 

A further 25 orizes were 
to employees in nine firms 
Container Industry. 

The prizewinning slogan wil 
used in canpaign the 
advantages of glass for pack 

which begins this month (Adverti. 
ser's Weekly, February 24.) 


VOGUE STUDICS EATENDSD 


own needs and 
service of the advertisers 
the Vogue and House and Garden 
publications. 

Now their premises in Shaftes- 
bury Avenue have been enlarged and 
they can now take outside work. 
An exhibition of their style of 
photography has been arranged at 
the Kodak Gallery, Regent St., 
from March 15 to 29, and will be 
then transferred to Kingsway 
April 3 to 50. 


COPYDSX FILihiz A colour film has 
been made by Anglo Scottish Pice 


tures Ltd. for Copydex, called 
Happy Solution. 


NACT 


the film re 
ment manufactu- 
and Son 
Ltie have used for two years, has 


oeen orought up to date, lensthen- 
ed, and prepared for a further per. 
iod of selling. 

in ite a form The Cashmere 
Story had over a nousand scre nings 
in the USA and i 
TV netwc 
have show: 


p+, 
4 


wide screen 

staged at hawick 

period which inclu 

ning for Pringle employees. 


LOAN 


Edward Sharp's of Maidstone have 
"Sir Kreemy Knut" suits 
will loan to traders and 


in carnivals 


i is made to co- 
ver postage, packing and cleaning. 
A - deposit is refunded on return 
of the suit. 


EADER RESPONSE: In the first ten 
“ter puolication of the Feb-. 
sue Of Building Equipment 
une reader service department 
enquires resulting 
advertisements and editorials. 
did not include the en- 
to manufacturers. The 
enquiries were received from 699 
readers, representing 2e2 per cent 
of the total readership of 32,000, 
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Ciz Si Sir Robert 
the principal fter periods of ten- 
the third annual lun- 
tne Market Researc: LODE EPS: Jele Rodson & Son 
next fhursday. it will Lid. have been appointed London 
at tne Park Lane Hotel. presentati ( ne Munster Exe 
pre rd Piercy, will ress from Apri he paper is 


president- Lord Pi 


in the chair. 4 member or the A3sCe 


ERTI 


lionday, March 5 
ing section meeting. Speakers J- House 


Pem- 
Tuesday, March 
IKSTITUTE OF PUSLIC RELATIVAS visit to TV studios, Lime Grove, 
2.30 peme R3SGENT ADVERTISING CLUB lecture. Relies Blake on “Store Adver 
tising™. 6250 peme PUBLICITY CLUS OF public-speaking section de- 
cate with Leeds University. SRITISEH ASSUCIATION OF INDUSTRIAL EDITORS 


lunch. Col. JeR.3. Walker on “Heraldry in Industry". Shaftesbury Hotel, 
12.50 


Wednesday, March 7 
VERTISING ASSOCIATION tea-time talk. Speakers 
"PUBLICITY CLU3 OF TEE COTSWOLDS film and talk. LeE- 
1 About the Fotosetter". ADVERTISING AGENCY COMMERCIAL TV CIRCLE 
dinner, Speaker; Sir Ceorge Barnes.e. INCORPORATED ADVERTISING MAAGERS' 
ASSCCIATICN meeting. De Thompson on “Competitions, Gift Schemes, and tt 
Like". lanagement House- ADVERTISING CLUB OF OXFORD meeting. Smit 
on “Advertising and the Retailer". 
Thursday, Larch 8 
SCUTEMPTON PUSLICITY CLUB.lumcheon meeting. Speakers D.C. Embley 
Royal Pier Pavilion Restaurant. 12.45 peme MARKET RESEARCH SOCIETY an- 
nual luncheon. Speaker: Sir Robert Fraser. Park Lane Hotel. 12.15 p.m 
Friday, liarch 9 
PUBLICITY CLUS OF GLASGOW luncneon meeting. Ril. Parket on “Some As- 
pects oz the Coal Industry in Scotlend". Grosvenor Restaurant. 12.45 p. 
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52 PER CENT “PREFER ITV" SAYS DAILY EXPRESS POLL 


Express public opinion poll has given favourable answers to 
apout viewers' reactions to comm ial TV. Sixvy-seven per 
im “keep looking” when advertisements appear. These announce- 
' percent. And the 
than twice the p 
f viewers prefer ITV t he BBC 92 per cent, against <¢ percent. 
per cent confessed that. when they had to kave their sets to 
refreshment etc., they did so at “no particular time"; only 43 
cent did so during the advertisements. 
the question: “Have you ever purchased anything as a direct result 
seeing it advertised on ITV?", 30 per cent answered "Yes". 


PAMA AJIIVERSARY 


is high time employers told Golden jubilee annual meeting of 
other people that they pay the the PressAdvertisement Lianagers' 
money for something in return and Association will be held on March 
not just forthe asking." 29 in the hiusic Room in the Vestry 
- Ropert Willis, of St. Bride's, Fleet Street, by 
joint general secretary, permission of the Rector, Rev. Cy- 
London Typographical Society, ril Armitage. 
at the court of inquiry It is expected that Arthur Clay 
on Monday. (Kent Messenger) will be elected 
president; that E. Hayes (Northern 
"FOR INVESTIGATION": Subjects Whig) will be vice-president; and 
suggested last year, and announ- that L. G. Prichard (George Jack- 
ed on Tuesday as “suitable for son Ltd.) will succeed him as hon- 
reference to the Monopolies Com- orary secretary. 
mission for investigation" were 
books, carpets, cigarettes and CHANGE OF PROCESS 
tobacco, flour, margarine, tea, 
newspapers, and wallpaper. Because of the London printing 
dispute, this week's editions of 
IPR SPEAKER: Sir Miles Thomas Iliffe & Sons Ltd.'s Motor Cycle 
will speak on “Can Nationalised and Autocar have been produced en- 
Industries Show the Flag?" at a tirely by the gravure process. 
luncheon meeting of the Institute This method of production, they 
of Public Relations at the Cri- say, will continue until further 
terion Restaurant on Wednesday, notice. Previously voth journals 
March 14 at 12.45 peme Lex Horns carried some gravure pages, but 
by will be in the chair. entire gravure issues are new de- 
partures. 


NEW DUNLOP sales manager in the 

Midlands is Gilbert Way, who suc- CHANGE TO MONTHLY: Rowse Muir Pub- 

ceeds E. Fr. Mitchell. lications Ltd.'s Auto Course is to 
’. be published monthly at 2s 6d, in- 

AGENTS NAMED: The Chad Valley stead of every other month at 5s. 

Group of Companies have appoint- Advertising standard rate will 


ed Nicholls Dorrity Advertising be reduced from £60 to £55, and 
Ltde, as their agents facing matter from £70 to £60.10s. 
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the many let- re weighing six cwt to 
we received aft- : their overseas customers 
Geney edition tneir centenary. The 
is of five tiers. Only the 
tiers are being used at 
RCii SPeivurs Sir Robert present. The others will be used 
j the principal after periods of ten- 25 and 50yea 
third annual lun- 
Liarket Researcn REPS: JeIe Rodson & Son 
lursday. It will have been appointed London 
wic Park Lane Hotel. ntati the Munster 
esident- Lord Piercy, will n Apri The paper is 
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ADY Is 


Lionday, 
> CLASGOW evening section meeting. Speakers J- House 
svenor Restaurant, 7250 pem- 
Tuesday, March 6 
IkSTITUTE RELATIUNS visit to TV studios, Lime Grove, 
ADVERTISING CLUB lecture. Relies Blake on “Store Adver 
peme FUSLICITY CLUS OF puolic-speak king section de- 
witn Leeds University. SRITISH ASSUCIATION OF INDUSTRIAL EDITORS 
lunch. Col. J-R.3. walker on “Heraldry in Industry". Shaftesbury Hotel, 
12.50 peme 


7 
SRITISE DIRSCT vea=time talke Speakers 
C.H. Gibbon. FUBLICITY COTSHOLDS: ‘film and talke LeE.- 
on "All About the Fotosetter". ADVERTISING AGENCY COMMERCIAL TV CIRCLE 
dinner, Speakers Sir Barnes. INCORPORATED ADVERTISING MASAGERS* 
ASSUC LATION meetinge De Thompson on “Competitions, Gift Schemes, and tk 
Like". Ianagement House- ADVERTISING CLUB OF OXFORD meeting. TM. Smit 
on “Advertising and the Retailer”. 
Thursday, larch 8 
SOUTEMPTON PUSLICITY CLUB.iuncheon meeting. Speakers D.C. Embley- 
Royal Pier Pavilion Restaurante 12.645 peme MARKET RESEARCH SOCIETY an- 
nual luncheon. Speakers Sir Robert Fraser. Park Lane Hotel. 12.15 p.m 
Friday, liarch 9 
GI luncneon meeting. Reile Parket on “Some As- 
ndustry in Scotlend". Grosvenor Restaurant. 12.45 p. 
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EXPRESS POLL 


QUOTE OF ThE WEEK 


"It is high time employers told 
other people that they pay their 
money for something in return and 


not just forthe asking." 
- Ropert Willis, 
joint general secretary, 
London Typographical Society, 
at the court of inquiry 
on Monday. 


"FOR INVESTIGATION": Subjects 

suggested last year, and announ- 
ced on Tuesday as “suitable f 
reference to the Monopolies 
mission for investigation" ; 
books, carpets, cigarettes 
tobacco, flour, margarine, 
newspapers, and wallpaper. 


IPR SPEAKER: Sir Miles Thomas 
will speak on “Can Nationalised 
Industries Show the Flag?" at a 
luncheon meeting of the Institute 
of Public Relations at the Cri- 
terion Restaurant on Wednesday, 
March 14 at 12.45 peme Lex Horns 
by will be in the chair. 


NEW DUNLOP sales manager in the 
Midlands is Gilbert Way, who suc- 
ceeds E. F. Mitchell. 


AGENTS NAMED: The Chad Valley 
Group of Companies have appoint- 
ed Nicholls Dorrity Advert 
Lltde, as their agents. 


ising 


52 PER CENT “PREFER ITV" SAYS DALLY 


A Daily Express publi on poll has given favourable answers to 
n out ewers' reactions commercial TV. Sixvcy-seven per 
i m “keay advertisements appear. These announce- 
sre “interesting a format ive" Say percent. And their tim- 
a 2 *. a6 bc per cen More than twice the pro- 
n of viewers prefer ITV to the BBC = 52 per cent, against ¢c percent 
And 64 per cent nfessed that, when they had to kave their sets to 
prepare refreshment etc., they did so at “no particular time"; only 43 
per cent did so during the advertisenmpnts. 
To the question: “Have you ever purchased anything as a direct result 
of seeing it advertised on ITV?", 30 per cent answered "Yes". 


PAMA AJiWIVERSARY 


Golden jubilee annual meeting of 
the PressAdvertisement hianagers' 
Association will be held on March 
29 in the husic Room in the Vestry 
of St. Bride's, Fleet Street, by 
permission of the Rector, Rev. Cy- 
ril Armitage. 

It is expected that Arthur Clay 
(Kent Messenger) will be elected 
president; that E. Hayes (Northern 
Whig) will be vice-president; and 
that L. G. Prichard (George Jack- 
son Ltd.) will succeed him as hon- 
orary secretary. 


CHANGE OF PROCESS 


Because of the London printing 
dispute, this week's editions of 
Iliffe & Sons Ltd.'s Motor Cycle 
and Autocar have been produced en- 
tirely by the gravure process. 
This method of production, they 
say, will continue until further 
notice. Previously both journals 
carried some gravure pages, but 
entire gravure issues are new de- 
partures. 


CHANGE TO MONTHLY: Rowse Muir Pub- 
lications Ltd.'s Auto Course is to 
be published monthly at 2s 6d, in- 
stead of every other month at 5s. 
Advertising standard rate will 

be reduced from £60 to £55, and 
facing matter from £70 to £60.10s. 


wanted... 


When Mr. Alfred Pemberton, publisher, decided that a pair of antlers would look 
well in his home at Mobberly, he faced the problem of how to achieve this simple baronial 
touch. He could go on safari and shoot a pair. He could wait for some antlered creature to cross 
his lawn. More improbably still, wait for such an animal to walk past his office in the middle of Manchester. 
Instead, with a confidence we like, he chose to put a two-line advertisment in his evening paper. 


Next day, as he travelled down to London, he visualised the potential callers at his office. There would, he 
thought, be two of them. One would turn out to be the owner of a junk shop, the other an impecunious earl. 
He hoped that his secretary would be kind to the earl. During the next two days he forgot about the antlers. 
When he walked into his office on the third morning the sight of twenty eight pairs of antlers created a momentary 
panic. The choice of the pair he wanted was easy. The parcelling and returning to their owners of the 
remaining twenty seven sets can best be appreciated if you have ever tried to wrap a large pair of 
antlers in brown paper and string. 
The point of this is not that if you ever want antlers we know how to find them. Nor to suggest 
that the Manchester Evening News has a higher proportion of antler-owning readers than any other 
paper. It is to remind you of the family relationship between readers and paper. When someone 
around Manchester wants something which he can’t think where to find, he turns to the 
Manchester Evening News. And the readers of the paper treat their fellow readers and 
advertisers as personal friends. Twenty eight sets of antlers had made separate journeys 
from suburban homes to city, and it requires quite a degree of friendship to persuade a 
man to travel to the city by bus, train or car accompanied by a magnificent spread of antler. 


The Manchester Evening News, for more than a million readers, is their personal 

local evening paper, with all the warm-hearted acceptance that such a relationship 

implies. It carries more advertising than any other daily paper in the country, it 
has a readership greater than any other evening paper outside London. More 
important, though, is that it is the best-read evening paper in the North West. 


Manchester Evening News 
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a wise motorist never forgets... 


Wherever he goes, through 
- Scotland, North East and 
North West England, North 
Wales, Northern Ireland and 
Eire, he receives constant 
reminders from posters pre- 
sented with maximum effect 
on David Allen sites. Are 
you making use of this 
invaluable aid to increased 


David Allen & Sons Ltd., 7, Buckingham 
Palace Gardens, London, S.W.1. 
Telephone: SLOane 0711. 

Telegrams: Advancement Sowest London 


Area Offices in GLASGOW, NEWCASTLE UPON TYNE, LIVERPOOL, BELFAST, DUBLIN 


Printed and published by the proprietors, Business Publicetions Ltd., 
Mercury House, 109-119 Waterloo Road, London S.E.1. (Waterloo 3388) . 
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